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Car Per Minute Sold During Chicago Show 











RACEFUL MEMBERS OF THE NOTABLE GENERAL MOTORS FAMILY HAVE AN “AT HOME?” at the Stevens Hotel in Chicago. 


The entire group of General Motors products is on exhibition in the hotel’s grand ballroom, 112 models in all. 


supplements the elaborate display at the Chicago show proper in the Coliseum. 


This exhibition 


Photo Kaufmann & Fabry Company 





N. A. D. A. SESSION SEES NEED | 


OF LOWER USED CAR VALUES 





HICAGO, Jan. 


31.—Less and less for 


used Cars on 


turn-ins. will be the slogan of automobile dealers in 


the future. 

This was the consensus of opin- 
ion among officers and directors of 
the National Automobile Dealers’ 

Association as a result of their ex- | 
ecutive meeting yesterday after-/| 
noon, following the preliminary ses- | 
sion in the morning. The annual | 
convention proper began this after-4 
noon. 

“The survey made by the N. 
A. D. A. last fall showed that the 
avefage dealer was selling one and 
three-tenths used cars for every 
new car moved off the floor,” said 


(Continued | on Page 21 


| Chapin Will Attend 
N. A. D. A. Banquet 


Chicago, Jan. 31.—Roy OD. 
Chapin, president of the National 
Automobile Chamber of, Com- 
merce, will set a precedent tomor- 
row night by attending the an- 
nual banquet of the National Au- 
tomobile Dealers’ Association. 
This will be the first time in the 
history of the industry that the 
president of the manufacturers’ 
body will be a guest of the dealers. 














j|new Pontiac plant 


first, 


Chiets at at Chicago | M leeting Chamberlai 


|TO MOVE CHICAGO. UNITS 


OF YELLOW TRUCK CO. 
Pontiac, Mich., Jan. 31.—Prepa- 
rations are being made at the huge 
of the Yellow 
Truck and Coach Manufacturing 


| Company for the reception of the 
Chicago units of the company, 
|which are to commence mov ing | 


|here tomorrow 


The service department will come | 


with 


The 


It is anticipated all the 


units will be in operation here by 
the mitidle of April or the first of 
May. 





twenty-five employees, | 
and will be followed by the Hertz 
Drivurself Sales Corporation. 
accounting and purchasing depart- 
ments will follow, and then the gen- 
eral production units. The latter 
are expected to start moving by 
March 15. 





O MAN UFACTUR- 
ERS AND DEALERS 

at the Chicago show: If 
you have any news please 
telephone it to the Auto- 


motive Daily News Chi- 
cago office, Central 5936. 
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| 
| 
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700 Oakland Dealers Hear 


By WALTER BOYNTON 

HICAGO, Jan. 31.—Seven hun- 
dred Oakland-Pontiac dealers 
spent the day in hearing the com- 
pany’s plans for 1928 outlined by 
Several of the executives from the 
factory. The plan contemplates 
an increase in business amounting | 
te 40 per cent. 
In the afternoon, the dealers held |} 
business meeting and this was | 
| followed by an elaborate banquet in | 
the Palmer House Those in at-/| 
| tendance poprenented the company | 
in Chicago and the adjacent terri- | 
tory. 
Among the principal speakers at | 
the banquet tonight were A. R.! 
Glancy, president and general man- | 
ager of the Oakland Motor Car | 
Company; W. R. Tracy, vice-pres- | 
ident in charge of sales, and Prof. 
G. W. Dyer, instructor in -economics 
and social sciences at Vanderbilt 
University. Prof. Dyer proved that 








(Continued on Page 21) 
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SALES AT HIGH WATER MARK; 
ATTENDANCE RECORDS TOPPED 


Special to the Automotive Daily News 


ICAGO, Jan. 
attendance at 


fon 


31.—With 
the Coliseum estimated at 175,000 


yesterday’s Chicago show 


| people and today’s attendance expected to go beyond that 
figure, there is every indication that the week’s total will 
| Surpass any prev ious show record, 








ain Urges: 
‘Flat Rate System | 
At Electric Assn. |: 


Chicago, Jan. 31.—P. E. Cham. 
berlain of the Automotive Equip- 
ment Association was the princi- 
pal speaker at the one-day session 
of the Automotive Electric Asso- 
ciation held today at the Stevens 
Hotel. About 250 men from the 
electrical division in this territory 
attended. 

“Flat Rate and Mechanic’s Pay” 
was Mr. Chamberlain's topic. One 
of the outstanding arguments in 





favor of the flat rate system, the} 
speaker urged, is that it fosters good ' 


feeling between the customer and | 
the service station. The cystomer 
knows the cost beforehand, which 
prevents disputes and ill feeling 


ing 


as 





Other exhibits at the various 
hotels are keeping pace. The gen- 
eral Motors show at the Stevens 
drew approximately 20,000 visitors 
toe The Ford exhibit at 

3lst Regiment Armory had about 
| 19,000 visitors. 

S. A. Miles, general manager of 
the show, confirmed the unofficial 
count of visitors to-the Coliseum by 
saying that up to tonight all records 
for Chicago had been broken. He 
feels certain that the week will es- 
tablish a new high mark for the 
great Middle Western show. Reports 
from all exhibitors indicate that 
sales throughout the city are being 
made at the rate of about a car per 
minute during the hours that the 
show is open. 

The shop equipment section of the 
Coliseum exhibit is proving a mag- 
net not only for dealers but for 
general public also 


ne 





STEEL SHEETS UP 
Pittsburgh, Jan. 31—Independent 
| sheet manufacturers have advanced 
| the price of full finished automobile 
body sheets $3 a to 
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England Sees 


Rubber ‘Act Failure in’27 


By FRANCI 


ASHINGTON, Jan. 31.—The Stevenson rubber restric- 


tion scheme admittedly 


year, 
Advices from 


that rubber stocks increased both 
in America and in the British capi- 
tal, despite the fact that the ex- 
portable percentage throughout the 
vear was fractionally above the 
lowest level permitted under the 
revised enactment. 

The Financial Times of London is 
authority for the statement that 
the principal factors responsible for 
this situation were the exercising of 
old coupon rights, the overassess- | 
ment of estates and the greatly in- 
creased volume of smuggled rubber. 

Preduction costs tended to in- 
crease in view of the low rate of 
exports and the margin between 
production and_ selling prices 
caused dividends to be cut sub- 
stantially, the Times says. 

Restriction remained the chief 


London to the De-/tinues. “At the beginning of the 
partment of Commerce point out | year every hope was centered on the 


Stevenson 


S P. DAILY 


has been a failure in the last 


practical certainty of a steady fall 
in stocks by June, at the latest. 
This expectation never materialized, 
and as the end of the 1926-27 re- 
striction year approached, drastic 
proposals were discussed in the 
market with a view to making oper- 
ation of the scheme more effective. 

“When it became known that no 
change was to be made in the ac- 
tual rulings for the 1927-28 season, 
considerable disappointment was 
expressed in many quarters, and 
raw rubber prices showed a sharp 
temporary break. Further consid- 
eration of the Colonial Office state- 
ment created a more confident feel- 
ing, and it became obvious that the 
failure of the last year was not the 
result of the rulings laid down by 
the scheme, but to their lack of ob- 
servance. 





topic of importance,” the Times con- 


“Recent news has made it more 








New Departure 
Quality 


Ball Bearings 
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NEW DEPARTURE Front Wheel Ball Bear- 


ings in the Marmon 
front wheel wobble or 
adjustment. 


Marmon also employs New Departure 
throughout 


Marmon Steps Ahead | 


quality bearings 


O match its flashing 
uses New Departure 
ings. 


78 eliminate forever 
the need for bearing 


the chassis. 


obvious that everything is being 
done by the governments of Malaya 
and Ceylon to increase the efficiency 
of the workings of the scheme for 
the current season. Assessments are 
being cut down, smuggling is being 
tackled seriously, and definite steps 
are in view to make an absolute 
time limit for the use of export 
coupons.” 

Another London authority takes 
the position that it will be increas- 
ingly difficult for the price of 
rubber to be controlled by restric- 
tion of output in British territory 
alone unless restriction is carefully 
reviewed and consumption does 
not increase more rapidly in the 
next year or eighteen months. 


Oakland Strives 
For Production of 
22,268 Cars in Feb. 


Pontiac, Mich., Jan, 31—The 
Oakland Motor Car Company 
division of General Motors Cor- 
poration has set a production 
schedule for February of 22,268, a 
new record, comparing with 9,634 
in February, 1927, and 8,549 in 
February, 1926, 

In January the company set a 
new record in output of 19,774 cars, 
compared with 8.038 in January, 
1927, and 5,785 in 1926. The sched- 
ule for February is based on signed 
orders sent in by dealers, In 1927 
the company sold 191,000 Oakland 
and Pontiac sixes, which represent- 
ed an increase of more than 40 per 
cent. over the total for 1926. Of- 
ficials expect the current year’s out- 
put to eclipse the 1927 total by ap- 
proximately 40 per cent. 





Chicago, Jan. 31.—H. C. Bradfig]d, 
director of advertising of the Yellow 





Truck and Coach Manufacturing 
Company, has resigned. No succes- 
sor has yet been appointed. 


OLDSMOBILE DEALERS OF 
CENTRAL WEST TO MEET 


Chicago, Jan. 31.—Oldsmobile 
dealers from the central West will 
hold their annual dealer meeting 
and banquet tomorrow. The 
quet will be held in the Gold Room 





-|of the Congress Hotel. 


Detailed plans regarding the new 
Oldsmobile Six campaign for 1928 
will be given by I. J. Renter, presi- 
dent and general manager of the 
Oldsmobile organization, and D. 8. 








Eddins, vice-president and general’ 
sales manager, Among the guests’ 
will be several officials of the Gen-' 
eral Motors Corporation. 





BRANCH SALES CHIEF 
Sacramento, Cal., Jan. 31.—Albert : 
Neilsen, who has been with the local 
branch of the United States Rubber | 
Company for several years, has been | 
made sales manager. He succeeds |: 








J, B. O'Leary, who goes to the Boise, | 
Ida., branch of the company. O, M, ' 
Campbell remains as general man- 

ager of the Sacramento branch. 
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performance Marmon 78 
Front Wheel Ball Bear- 


It is the seventh successive car to adopt this 


high quality bearing of which twenty-three million 
have been installed in seven years with phenomenal 


success, 


For Marmon to use bearings of such impressive 
superiority means that the maker has considered 


quality ahead of price an 


ually an economy—in service-satisfaction to the 
reputation-insurance to the car 


ear owner and 
maker. 


All types of New Departure Ball Bearings show 
value superior to all others which do not employ 


the special high carbon a 


craftsmanship so necessary 


performance. 


The New Departure Manufacturing Company 


Bristol, Co 
i Detroit 





San Francisco 


d realized that it is act- 


lloy steels and precision 
to quality bearing 





nnecticut 
Chicago 


‘MARMONZ | 





have no equal. 


for our liberal 





and retail finance plan. 


The Truck Sensation | 
at the Show 


The New Stewarts Embody Improve- 
ments That Place Them Far 
Ahead of the Field 


HE new Stewarts for 1928 embody every worthwhile 
improvement known to the industry. More than ever 

are they “America’s Greatest Truck Value.” 
line of 11 models equipped with 6 cylinder motors, 4 wheel 
brakes, electric lights and starter, air cleaner, gas filter— 
famous for comfortable riding, easy steering, economy and 
ability to render day in and day out service for 5 to 10 
years. Measured in miles and years of service, Stewarts 


See the Stewart exhibit at the Chicago Show. 
you'll realize why Stewart sales have increased 44% over 
1926. The Stewart line is a proven money maker. Write 
Generous wholesale 
Prompt delivery and service. 


dealer proposition. 


STEWART MOTOR CORPORATION 


BUFFALO, N. Y. 



























A complete 


Then 


Models 


% Ton 
6 Cylinder, $895, Chassis 
1 Ton 
6 Cylinder, $995, Chassis 
4 Ton 


147 


4 or 6 Cyl., $1295, Chassis 
112 Ton 











4 or 6 Cyl., $1645, Chassis 
.' 2Ton 






4 or 6 Cyl., $1975, Chassis 
a on 
6 Cylinder, $2490, Chassis 
Ton 
6 Cylinder, $3200, Chassis 
4 Ton 


6 Cylinder, $4200, Chassis 
All prices f. 0. b. Buffalo 


Bevel truck type rear 
axles on all models % 
ton to 2 ton capacity— 
on 2% ton to 4 ton mod- 
els, Timken full floating 
warm. 
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Business and Pleasure 
* ‘ * 


Erskine Optimistic 


co % * 
Harry Branstetter Entertains 


a £ * 


Waffling at Childs 








IDWEEK finds the show going strong and the visitors 

who are here as a part of the doings are carrying on 

as well as could be expected. As one of them puts it: “As 

the time of the show wanes, we wax.” January is a tough 

month in the calendar for every one actively connected with 

the industry, since the show season is admittedly not 

entirely a restful spell, but with characteristic optimism and 

enthusiasm the men are on the job, putting in long hours in 
business and pleasure. 

The fact that the show centers of activity are fairly well 
separated and that the hard-hearted taxicab companies start 
off the meter with a charge of a quarter make the matter of 
transportation one of considerable time and also of unaccus- 


tomed expense. 
. e * 


UST before the Studebaker luncheon, Alfred R. Erskine, | 


president of the corporation, took the time to say some- 

thing about the immediate future of the industry. 

“T look for increased Studebaker sales and profits,”’ he 
said, “in the year that has opened so auspiciously. So far as 
the talk of small profit in 1928 is concerned, as the result of 
smaller gain per unit under the increased production sched- 
ules announced generally, I can, of course, speak only for our 
own company. But Studebaker’s competitive situation is 
such that we confidently expect this year to show our best 
— we expect increased sales to play a part in that 
profit.” 

Mr. Erskine certainly radiated prosperity and confi- 
dence as he sat in the lobby of the Stevens ballroom, waiting 
for the band to begin to play, ushering in the crowd of 
Studebaker dealers who had gathered. 

* * * 
UE to the unprecedented crowds and to the number of 
events scheduled in the same day at the same place, 
some inevitable delays in getting under way have been noted. 
Several of the dealers’ meetings at luncheon and dinner have 
started anywhere from half to three-quarters of an hour late. 

The exhibit of General Motors at the Stevens, billed at 
the exhibition hall, developed into a sort of progressive tour. 
It opened in the grand ballroom and after playing a brief 
engagement there it was transferred to the location first 
announced. Wherever it was, however, it attracted an 
interested crowd all the time that the doors were open. 

H. S. Vance, Studebaker’s vice-president in charge of 
production, was talking informally at the Stevens. He said 
that he noted a tendency on the part of the manufacturers, 
Studebaker included, to stress some one outstanding point 
of a car, sometimes to the practical exclusion of other merits. 


“Some of us have been talking about speed, for example,” 
he said, “and a good deal of emphasis is being made this year 
on the low-hung characteristics of the cars. It sometimes 
happens that speed is built into a car at the expense of 
smooth operation and low hanging is sometimes secured at 
a sacrifice of needed head room and general comfort. It 
geems to me that it is perhaps wiser to make and sell a car 
that as a whole satisfies public demand. What the public, 
in my opinion, is chiefly interested in is the all-around per- 
formance of a car and to bear down too hard on any one 
point is an error*of judgment. Very possibly individual 
cars may possess qualities like outstanding speed or unusu- 
ally low-hanging—but their possession of these may be 
offset by lack of other and equally desirable properties. Just 
as a mixed diet agrees best with most people, some sort of 
a ‘balanced ration’ in car qualities is in the long run what 
people want and what they buy.” 

* * * 
MONG the unlisted, and in a way, an involuntary enter- 
tainment was staged by Harry Branstetter, the Kissel 
dealer here. Mr. Branstetter easily qualifies as an old timer, 
having held the position of president of the organization of 
veterans, and his guests on the occasion referred to were a 
number of newspaper men who unanimously elected him as 
the host of the occasion. The party was wholly informal 
and even impromptu, but it was very enjoyable for those who 

were present. 3 : a 


Another gathering not on any{habitually held following the ban- 
regular program is the annual;quet of the National Automobile 
meeting of the waffle club. The/|Dealers’ Association and the 
sessions of this august body are’place selected is some particular 





|| Triplex Leases 


Plant in Passaic 


Passaic, N. J., Jan. 31.—The 
Triplex Safety Glass Company of 
North America, with main oe 
in Hoboken, has leased good 
part of the old Passaic “cotton 
Mills, and will soon begin the 
manafacture there of non-shatter- 
able glass for automobiles, it was 
announced here today. 

It was also announced that the 
Fisk Tire Company and the Good- 
year Rubber Company, owners of 
the old cotton mills, have sold the 
plant to another concern, as yet 
unnamed, which in turn leased 
Building C, comprising 300,000 
square feet, to the Triplex com- 





The contract for the manufacture 
of safety glass for Ford cars, fol- 
lowing so closely on the heels of 
the adoption of the product for 
Chrysler, has caused the Triplex 
company to seek larger quarters. 


NEW CHEVROLET FIRM 
Vancoaver, Wash., Jan. 31.—Car- 
roll Mansfield, Harry C. MacKee 
and G. Reineking have organized 
an automobile dealership here. The 
firm, which will be known as the 
Mansfield Chevrolet Company, has 

been incorporated for $25,000. 





Child's restaurant. It is particu- 
lar in that the manager must not be 
too particular, for the chief require- 
ment is that the~manager must 
consent to members of the club 
singing “Sweet Adeline.” 

In past years this requirement 
has required a certain amount of 
search and salesmanship, but meet- 
ings have been regularly held up to 
date. One is scheduled for tonight, 
following the N. A. D. A. function, 
and my bet is that the club will 
hold forth as usual, not only so 
far as the absorption of waffles is 
concerned, but with the sine qua 
non into the bargain. 


Hupp Motor Car Corporation and 
Packard Motor Car Company are 
holding round-table luncheons all 
week. They are unique in that no 
set program is arranged, but dealers 
drop in and discuss their problems 
informally, and to advantage. The 
Hupmobile gatherings are at the 
Stevens and those of Packard at the 
Blackstone, 





FIRM DISSOLVES 
Maquoketa, Ia., Jan. 31. — The 
automobile service and sales firm 
known as Riepe Brothers, has dis- 
solved partnership, with Hugo 
Riepe now the sole owner. The firm 
handles the Hudson-Essex line. 


NEW GARDNER BRANCH 
Chicago, Jan. 31.—A new Chicago 
branch for the Gardner car has been 
opened at 2526 South Michigan Ave, 


and is known as the Michigan Ave- 
nue Gardner 








Chicago Show Events 


Today 


Franklin luncheon, Drake Hotel. 

Olds Motor Works, banquet, Gold Room, Congress Hotel. 

Nash Sales luncheon, Gold Room, Congress Hotel. 

Peerless Motor Car Corporation, banquet, Gold Room, Congress 
Hotel. 

Velie Motor Corporation, luncheon, 
Hotel. 

Gardner Motor Company, luncheon, Congress Hotel, 

Willys-Overiand, Inc., banquet, 7 p. m., Grand Ballroom, Palmer 
House. 

N. A. D. A. convention and meeting, 10 a, m. to 4,30 p. m., with 
banquet at 6.30 p. m., Palmer House. 

Auburn Automobile Company, meeting, 10 a. m., and luncheon, 
Ballroom, Blackstone Hotel. 

Gardner Motor Company, luncheon, English Room, Blackstone 
Hotel, 
Automotive Electric Association, all day meeting, South Ballroom, 
the Stevens. 

Oakland Motor Car Company, afternoon meeting, North Ball- 
room, the Stevens, 

Firestone Tire and Rubber Company, 9 a. m. until midnight, North 
Assembly Room, the Stevens. Also meeting, private dining room No. 1. 

Hupp Motor Car Corporation, luncheon, private dining room No. 1, 
the Stevens. 

Motor and Accessory Manufacturers’ Association, luncheon, private 
dining room No. 4, the Stevens. 

Oakland Motor Car Company, meeting and entertainment, Eighth 
Street Theater. 





Florentine Reom, Congress 


THURSDAY, FEBRUARY 2 

A. C. Spark Plug dinner and meeting, Congress Hotel. 

Buick Motor Company, luncheon, 1 p, m., English Room, Black- 
stone Hotel. 

Motor and Accessory Manufacturers’ Association, 
meeting, 8 to 11 p. m., the Stevens. 

Firestone Tire and Rubber Company, 9 a. m. to midnight, West 
Ballroom, the Stevens; also private dining room No. 2. 
Hupp Motor Car Corporation, luncheon, private dining room No, 4, 
Stevens. 


dinner and 


the 
FRIDAY, FEBRUARY $ 
A. M. A. (W. M. group), luncheon, Congress Hotel, 
Chevrolet banquet, Grand Ballroom and Red Lacquer Room, 
Palmer House. 
Chevrolet meeting, all day, private dining rooms 4, 10 and 11, 


SATURDAY, FEBRUARY 4 


Chevrolet meeting, private dining reoms Nos, 5 and 10, Palmer 
House. 








. 








for Economical Transportation 








_ haan pata 


/ CH EVROLET } 





roomy 


tance in 


\ 











The Bigger and Better Chevrolet 
---with its longer wheelbase, its 


four semi-elliptic shock absorber 
springs---provides all the luxuri- 
ous comfort of car costing hun- 
dreds of dollars more---a sales 
advantage of the utmost impor- 


CHEVROLET MOTOR CO., DETROIT, 


Division of General Motors Corporation 


QUALITY 





| _ 


Fisher bodies and its 


the low-price field. 


MICH. 


AT LOW COST 


IDR R EERE Ree BERR 
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Durant of Canada RISTOCRATS ON PARADE!—Foreign and domestic makes = cars featuring Goodyear Output 
° high-priced t h k n displ t the D Hotel. A ° ° 
Closes Fiscal Year those in this alae nee | the ‘Cadillac, "Cheyeler 80, Franklin, La Salle, Gunninehade, Highest In Annals 


In Better Condition: 


Montreal, Jan. 31.—Durant Mo- 

tors of Canada, which goes on a 
dividend basis with the first quar- 
ter of 1928, as previously reported 
in Automotive Daily News, is said 
to have closed its fiscal year 1927 
in better shape than 1926, when 
its cash on hand totaled close to 
$900,000. 
. The figures for 1927 are not as 
yet available, but it is said on ex- 
cellent authority’ that the balance 
sheet, when published in a few 
weeks, will show a considerable im- 
provement over 1926. This is a high- 
y gratifying situation for inves- 
tors in this company, who number 
11,000 throughout the nine prov- 
inces of Canada. 

The balance sheet also shows the 
company to be in sound position. 
There is no funded debt and the 
plant and equipment at Leaside, 
near Toronto, are free of all in- 
cumbrances of any sort. There are 
no bank loans. and W. C.. Durant. 
1 year ago, said that, in his opinion, 
here would be no necessity for the 
‘ompany ever borrowing to finance 
ts current obligations. 

The rate of dividend on the stock 
will be announced some time this 
month. 


RETAIL SALES MANAGER 
Seattle, Wash., Jan. 31 (U. T. P. 
S.)—A. R. Matlock has been named 
as retail sales manager of Collins | 
Brothers, Oakland-Pontiac dealer | 
organization. 








Isotta-Fraschini, Lincoln, Minerva, Packard Stutz, Stearns Knight, Pierce-Arrow 
and Rolls-Rovce. Brewster, Brunn, Derham, Dietrich, Fisher, Fleetwood, Holbrook, 
Judkins, Le Baron, Locke, Murphy, Rollston, Weymann and Willoughby, with also 
some foreign chassis mount coachwork by European carrossiers. 




















Photo Kaufmann & Fabry Company 





ASE, | 


reminder — 


STYZECENTERS 


=f OF THE SHOW zo 





OU owe yourself a visit to the Nash display of 
fine motor cars at the Motor Show. 


The Nash showing is a style showing, revealing to 
the crowds that gather about it, a finer mode of 


motoring. 


Exquisite upholsteries—walnut and walnut finish 
paneling—side-carried spare wheels and tires— 
big in-built, nickel-strapped trunks—the new deep- 
lustre body finish —every single detail is luxurious. 


Cars built by C. W. Nash achieve the fine car atmose 
phere at prices that are right for a multitude of 
buyers. Any Nash dealer will recommend this fran- 
chise. Ask the first one you meet! 





Standard Six $865 to $1085 


Special Six $1135 to $1445 
J. o. b. the factortes 


Advanced Six $1340 to $1990 





THE NASH MOTORS COMPANY 
Kenosha, Wis. 


(7282) 


iin automobile 








FORD INSTALLS THIRTY 


the rear axle housing, steering gear | 
casing, radius rod, spare tire carrier, | 


G. E. ARC WELDING UNITS |arag link for the front axle and axle | 


Schenectady, N. Y., Jan. 31.—To 


; meet the increasing use of welding 


manufacture, the 
Ford Motor Company has installed 


| approximately thirty General Elec- 
, tric automatic arc welding equip- 


ments for this work. Although this 
is considered a fair sized automatic 
welding installation, it is but the 


| rods. 
} , : ind 
| BECHER TIRE TO MOVE 

| Buffalo, N. Y., Jan. 31.—Becher 
| Tire and Rubber Company, west- | 
/ern New York distributor of Lee | 
| tires, will move some time in Febru- | 
lary from present quarters in Good- | 
lrich Street, to a larger building | 
jin Main Street, at Woodlawn Ave- | 


Of Akron Company 


Akron, O., Jan. 31—The Good- 
year Tire and Rubber Company 
plants at Akron are turning out 
more than 53,000 tires a day, con- 
stituting a record preduction, not 
only for January, but for any 
month in the company’s history. 

Total production at Akron fac- 
tories and subsidiary plants is run- 


ning between 65,000 and 70,000 tires 
daily. Never before has there been 
such a heavy demand for Goodyear’s 
product. Spring dating orders are 
large and original equipment busi- 
ness is constantly increasing, owing 
to stepping-up of automobile pro- 
duction. 

Goodyear’s sales for 1927 are 
estimated to have been around 
$227,000,000, against $230,161,357 in 
1926. This represents a decrease of 
little over 1 per cent., a particu- 
larly favorable showing in face of 
the much lower price levels pre- 
vailing in 1927 than in the pre- 
vious year. Barring unforeseen 
fluctuations in the price of crude 
rubber during 1928, Goodyear has 
favorable prospects of exceeding 
its 1926 sales record. 

Net earnings for 1927 are esti- 
mated at about $15,000,000 before 
reserves for special contingencies. It 
is considered likely that the board 
of directors will deem it advisable 
to set up a reserve of $1,000,000 or 
$2,000,000 for contingencies. Not 
allowing for the setting up of this 
reserve, balance for common should 
be about $12 a share after preferred 
dividends. After deducting a re- 
serve, Goodyear may show $11, or 
slightly less, earned on its 830,720 


| shares of common stock outstanding. 


This ‘result would compare with net 
profit of $8,799,138 in 1926, equal to 
$3.78 per share on 830,734 shares of 
common. 


BOYKIN AT SHOW 


Atlanta, Ga., Jan. 31—M. J. Boy- 
kin, manager of the Martin-Nash 
Motor Company at Jacksonville, 


beginning of automatic arc welding |nue. The removal is in line with the | Fla., is in Atlanta this week attend- 


Company. Among welded parts are automobile supply houses. © 


|operations planned by the Ford | northward movement of the Buffalo|ing the Southeastern Automobile 


Nash is the \ \| 


Show. 
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GENERAL MOTORS) 
Policy of Progress 


In the past thirty days General Motors 
has introduced three-new automobiles— 
the new Pontiac, the new Oldsmobile, 
the new Chevrolet. 


In the past twelve months the new Buick 
has appeared, as well as the new Oak- 
land and the new Cadillac; while the La 
Salle, a wholly new creation, has taken 
its place in the General Motors line. 


Such a year’s record, accomplished with 
no interruption in production, furnishes 
a fitting occasion for reaffirming General 
Motors’ fundamental policy, leadership in 
quality through continuousimprovement. 
General Motors believesthat the benefits 
of engineering advancement should be 
given to the public as soon as perfected. 
This policy of progress has made it pos- 
sible to provide continually better auto- 
mobiles at lower prices. And in working 
out this policy,General Motors has 
extended its activities until it has become 
an important factor in the prosperity of 
the entire nation, 


General Motors’ activities are carried 
aut in every section of the land. In the 
aorth and south it logs and mills its 
own lumber. In the east it makes its 
own ball bearings and radiators. In the 
middie west it produces its own plate 
glass. All over the country huge plants are 
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Gi 
GENERAL MOTORS 


busy—for mastufacturing operations are 
carried on in thirty-three American cities. 
From almost 5,000 outside suppliers, 
each a specialist, General Motors obtains 
materials: steel by the hundreds of thou- 
sands of tons—wire by the tens of thou- 
sands of miles—upholsteries by the acre 
—nuts, bolts and washers by the millions, 
The sale and service of its products take 
place shrough 33,000 dealers. All told, 
over 275,000 families look directly to 
General Motors for their livelihood—al- 
most a million and a half men, women 


and children in every walk of life and in. 


every community in the land. 





The General Motors policy of progress in- 
cludes not only the development of contin- 
wally better automobiles at lower prices 
but also the manufacture of acar for every 


purse and purpose. In adherence to this 
policy, there is provided a diversity of mod- 
els to satisfy every individual preference. 


Cadillac 
ss aan 
LaSalle 
ata Say5p 
nee ' 
aaa 
Oakland 


Seven models 
to $1265 £.0.b. Pontes 


| Oldsmobile ‘ 
Seven models ranging in price from . 
$1085 Lo.b, Led ” 

| Pontiac 


in price trom Siays 


ix models renging in price from $745 to $875 
Lo.b. Pontiac. 
Chevrolet 
Seyen models rangiag ia price from $495 te 
$715 f.0.b. Flint. 


All with Body by Fisher 


—-—- = 


| 











“A car for every purse and purpose” 


MOTOR Ca 


Meaning so much to so many people, 
General Motors has felt duty bound— 
to look ahead with an.open mind! 


Are there new methods by which Gene 
eral Motors cars can be better buile 
to better serve? 


Are there new ideas which can increase 
the pleasure and safety of motoring? 


Are there new materials which can add 
to owner satisfaction? 


Such are the questions that all General 
Motors engineers have always asked 
themselves. 


The answers have made it possible 
for General Motors, year after year, to 
offer an increasing measure of modern 
design, modern performance, riding 
comfort and distinctive style in all 
its automobiles. 


And through the liberal payment terms 
and low financing charges of the General 
Motors Acceptance Corporation, these 
advantages have been made available to 
the largest possible number of people. 


Thus in every price class, from Cadillac 
to Chevrolet, purchasers of automobiles 
are constantly benefiting from the Gen- 
eral Motors policy of progress. 
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Wetmore Declares Sales in Four 
Centers Show 1927 Decline Due 
Largely to Curtailed Ford Output 


By ‘JOHN Cc. 
Phoenix, Ariz., Jan. 31.—Just be- 
fore leaving Los Angeles for 
Phoenix, where I am planning to 
again spend part of the winter in 
the dry, balmy climate of Arizona, 
I had the good luck to lay hands 
on the complete 1927 new pass- 
enger car registrations of Amer- 
ica’s largest four municipal motor 
car ets. 
Comprising as they do in the ag- 
gregate about 10 per cent. of the 
total automobile sales of the United! 


WETMORE 


States they present a fairly illustra- 
tive picture of the retail business 
done in the motor car selling cen- 
ters of the country at large, and 
their immediate territory and furn- 
ish interesting food for the digestion 
of trade students and statisticians. 

The figures set forth in the 
table below again emphasize the 
fact that last year’s new passenger 
ear registration losses were al- 
most entirely attributable to Ford 
non-production during the greater 
part of the year. 














Sales Loss Over % Ford Ford Net Gain 
1927 1926 Loss Sales Loss on Ford 
1, N Yew York 
(Met. Dist.)....113,610 6,892 5.7 4,627 11,170 4.278 
@. Los Angeles 
(L. A. Co.) 71,654 10.788 13.0 6,400 14,412 3,624 
8. Chicago 
(Cook CO.) . cece. 70,494 13,523 16.0 3,949 11,412 2,171* 
4. Detroit 
(Wayne Co.).... 52,593 25,320 32.4 3,638 17,758 7,562* 
Total 4 Cities.....308,351 56,523 15.4 18,614 54,752 1,771" 
*Net loss over Ford. 
It will be noted that Los Angeles | even though only by a narrow mar- 


of 1,160. 
New York’s metropolitan district 


IN-ON 
MOUNTERS 


ited) 


Mounts Chains in a Minute 


If you knew how quickly and easily this little device 
mounted tire chains you wouldn’t be without a pair 
in your chain bag. 


No jack 
No dirt 


wound up its close sales race with | Sin 
Chicago this year in second place, 


EZ-CH 


TIRE CHAIN 








(Pate 


No slack 
No lost time 














} g 

2. Rell (er drive) ear forward one com- 
plete revolution of wheel. Chains track 
ever tire perfectly, 


1. Slip second link of side chains in 
heoks of Ez-Chain-On and elip ever rear 
ef tire. No dirt. 

















4. Remeve Ex-Chain-On. 
mounted quickly and easily. 


3. Fasten connecting hooks of chains. Chaime are 


Hooks are brought inte perfect position 
fer fastening. 


35c each. 65c pair. Buy a pair and mount both chains at once. 


Reflecting Jowe) Licenze Plate Fastenere. Green 
for frent. Red fer rear. Rust proof. Protect 
againet faulty parking lighten. Add a touch ef 
beauty. Fasten plates securely. 


45c per pair 90¢ per set 





Protex-A-Meter Goscline Porifier. 
dirt, lint, scale, etc., from the gasolime by filtration through both 
sereen and chamois. Inetalle@d ahead ef vacuum tank, thue pro- 
tecting entire fuel system. 15-minute installation. 


JUNIOR MODEL STANDARD MODEL 


fer Ford, mat “i$3. 50 fer heavier care. $5 00 


Chevrolet and 
light care. trucks and tractore 


PROTEX- A-MOTOR MFG. CO., PITTSTON, PA. 


Avtematically removes water, 











—a comparatively non-buying 
pony district—finished the year 
with the smallest total decrease 
and percentage of loss and the 
largest net gain over Ford losses. 

Chicago and Detroit both failed to 
show net gains over Ford losses, As 
was to be expected, Detroit, the Ford 
home town, which is so largely de- 
pendent on normal Ford production 
and employment for not only its 
general business but its aggregate 
automobile trade prosperity, met 
with the largest losses from every 
standpoint and, in fact, largely con- 
tributed to the sales losses in the 
aggregate of America’s largest four 
motor car markets. 7 

Sixteen makes were credited 
with sales of more than 5,000 cars 


each in the four cities named. Five 
of them finished the year with 
gains over 1926. Five, however, of 
the eleven makes which showed 
loses were credited with percent- 
age decreases of less than 10 per- 


cent. each—altogether not a half 
bad showing for the year of the 
big Ford slump. 


Comparative new passenger car 


registrations of the sixteen best 
sellers were:— 
1927 1926 Gain P.C 
12 12 Over Gain 
os mos 1826 
i Chevrolet be 071 40,269 1,580 28.1 
2 Buick 40,1023 37, 908 2,195° 5.2° 
3 Chrysier 21 924 20,639 685 8.3 
4 Nash . 20,970 21,078 1,080° 5.1* 
5 Faevex 20,591 14, 565 6,026 41.3 
6 Ford 38,614 73,366 54,752° 74.6° 
7 Studebake 17.022 17 560 638° 3.1° 
8 Pontia 12,765 7,064 6,701 80.7 
& Dodge 12,717 30,459 17,732° 58.2° 
10 Hudson 9.393 10 620 1,247* 11.7* 
11 Whippet 8.988 9,274 286° 3.0° 
12 Packard 964 7.894 70 6.8 
13 Wiliys-K 7,514 8,291 727° §&8.8* 
14 Hupmobile 6.377 7.265 885* 12.1° 
15 Oakland 5.581 & 615 034° 35.2° 
16 Cadillac 5,070 6,243 1,173° 18.7° 
* Lose 
Some interesting ratios may be 


deduced from the above figures. The 
Chevrolet ratio to the total rose 
from 11 per cent. in 1926 to 18.1 per 


—_—_—__.—____ 








Feri, 


BALL AND ROLLER BEARINGS 


Bearings for ail purposes—wherever shafts 


and wheels turn. Fon autos, trucks and 


machinery. Stock carried. 
BEARINGS INDUSTRY CORPN. 
1834 Broadway, New York. 


COURT RULES ON CARS 
IN DEALER BANKRUPTCIES 


Richmond, Va., Jan. 31 (U. T. P. 
S.)—Automobiles placed by financ- 
ing companies with dealers in Vir- 
ginia for sale are not a part of the 
assets of the dealer when he goes 
into bankruptcy, the Supreme Court 
has declared in a case brought by 
the Finance and Guaranty Com- 
pany of Delaware against the trus- 
tee of W. A. Lee of Richmond, Va., 
who traded as the National Motor 
Company. 


MOORISH DECORATIONS 
FOR SEATTLE SHOW 


Seattle, Wash, Jan. 31—The 
decorative scheme of the Seattle 
automobile show and transportation 
pageant, February 10 to 17, will be 
of Moorish type. All of the car 
space has been sold and space is 
being taken liberally by motor 
boats, while equipment dealers are 
also becoming interested. 





cent. in 1927, Ford dropping from 
20.1 to 63 per cent. of the total. 

Aggregate sales of ponies—Ford, 
Chevrolet, Whippet and Star, fell off 
from 126,598 in 1926 to 86,320 in 1927, 
the total drop in ratio to the total 
of this lowest priced quartet being 
from 34.6 to 21.5 per cent., which 
leaves a Slack of 13.1 per cent. to 
be picked up this year through the 
resumption of Ford production and 
amazingly lowered prices and 
greatly improved cars in the four 
makes of the lowest priced division. 

Keen competition, however, may 
continue to be expected from other 
ears retailing under $1,000 at prices 
slightly higher than those of the 
ponies. Incidentally in this connec- 
tion it is interesting to note that 
aggregate sales of Essex and Pon- 
tiac cars last year were 33,308, as 
against 21,629, an imcrease of 11,679, 
or 53.9 per cent in the four cities 
named. 

Among the newcomers there were 
2,835 La Salle and 1,241 Erskine 





























Chrysler 
Dietrich 
Chrysler 
Dietrich 


Chassis 


will not shatter 





against the greatest of motoring perils- 
PROTEX-A-MOTOR MFG. CO., e 
“Pittston, Pa. flying glass 
Gentlemen—I am interested in your products as an (please check) OWNER 
ee, ee ee ee eee JOSEPH T. LEIMERT, District Representative 

Set license fasteners 844 Rush Street, Chicago, Til. 

Model] Protex-A-Motor for . sereceecceeerscecsseers MAKE 
‘ soworeccecetescrceseaase mode)...ceccccoces year car eeecerecocccces Chicago Distributor 
further inform ATIOD OD.cccccsacsece Oeesees Coreeesscece seversercersceeses 
DRAG wissacnk nace oeaheye cadena eakkcevabaeescaaseeuuneend uecuaad saeweas B-K BRAKE CORPORATION OF CHICAGO | 
DGG. «2 ict aera’ peokousews ae eee piuea has thenenes 2017 Michigan Ave., Chicago, Ii}. 
CF oc ccccnccccccccccccsaseccececccesesscccs BRMRO. coerce Oeveccsccsese ‘ 

we 


These outstanding cars 
are shozwn 


Triplex equipped 
throughout 


at the salon 
Hotel Drake, Chicago 
Jan. 28th to Feb. 4th 


4-Passenger 
Convertible Sedan — body by 
Fleetwood Transformable Stationary Cab- 


riolet on Cadillac Body 
Fisher 5-Passenger Town Sedan on LaSalle 


Every new FORD is equipped with a wind- 
shield of TRIPLEX— 


Every car should be equipped with Triplex 


Sedan — body by 





the glass that 


Officers Re-elected 
By McQuay-Norris 


of the McQuay-Norris Manufacttur- 
ing Company, held this week, the 
following directors were elested: 
William K. Norris, Louis A. Saf- 
ford, Charles L. Derrickson, Arthur 
G. Drefs, Arden J. Mummert, Wal- 
lace C. Winter, Charles R. Kalb. 

The newly elected directors met 
immediately after the stockholders’ 
meeting, and elected the following 
officers: 
dent; Charles L. Derrickson, vicee 
president; Louis A. Safford, vice- 
president; Arthur G. Drefs, secree 
tary-treasurer. These directors and 
officers are the same as for the 
past year, and are to serve for the 
ensuing ‘year. 


TIDE WATER OIL SALES 
REPRESENTATIVES MEET 


Boston, Jan. 31—More than 200 
salesmen, station agents and distri. 
bution representatives of the New 
England department of the Tide 
Water Oil Sales Corporation were 
present at a special gasoline meet- 
ing held here this week. Products, 
operating, advertising and 1928 poli- 
cies were discussed by representa. 





tives of the home office in New 
York city. 
The New England croup was 


awarded the sales cup for 1927 and 
came in for congratulation durin 

the talks. The meeting was opene 

by W. S. Whelan, manager of the 
New England territory, and then 
turned over to J. D. Collins, assist- 
ant to the general manager of the 
corporation. R. H. Jones, assistant 
general sales manager, spoke on 
general conditions in the petroleum 
industry. 


WHITE CO. COMPLETES 
BUS SERVICE STATION. 


Hartferd, Conn., Jan. 31—The | 
White Company has completed its, 
brick and steel truck and bus service | 
station at 920 Maple Ave. and will | 
formally open the place within the; 
week. The structure, up to the ming | 
ute for the purposes intended, has | 
23,000 square feet of floor space. It} 
is modern in every detail and oné' 
of the most complete truck and) 
bus service stations in the country, | 
The new building was made nec-; 
essary by the rapid growth of the} 
truck and bus business in the Harte ; 
ford territory in which White has | 
become a decided factor. It ig! 
readily accessible. A separate de-| 
partment is provided for quick serv | 
ice and repairs. Leonard I. Blumen- 
stock is division manager; J. D. 
Lostritto is superintendent of service, 


ECUADOR BARS CARS 
WITH CIGAR LIGHTERS: 


Washington, Jan. 31. — Auto-! 
mobiles equipped with automatic: 
cigar lighters cannot be imported | 
into Ecuador, the Department of! 
Commeree was informed by the | 
American consul at Guayaquil. i 
A match monopoly contract be={ 
tween the provisional government of! 
Ecuador and a Swedish match con | 
pany became effective January 1 for : 
25 years by the terms of which the; 
entry into the country of matc { 
and cigar lighters of all kinds j 
produced by the Swedish com i 
is forbidden under penalty of fine! 
or imprisonment. | i 


i 
FRENCH BATTERY WORKERS | 
RETURNED ED 10 THEIR JOBS’ 


Madison, Wis., Jan. 31.—Approx- 

imately 400 workers of the Prench 
Battery Company who were laid off 
the first of the year when inventory ; 
was taken have been returned to —E.} 
their jobs. The company expects’ 
quantity production until next fall, ; 
with only a short break in April, 

when machinery will be inspected } 
and repaired for the big spring and | 
summer season. No more layoffs | 
are expected until the peak of pro- 
duction is passed next fall. 


DETROIT EMPLOYMENT i 
Detroit, Jan. 31.—Industrial em- ' 
ployment in Detroit during the week: ; 
ended January 24 increased 4,665 to: 
221,190. This is an increase of 6,443 
over the corresponding week last 


























year when 224,733 were employed. 


—_ 


St. Louis, Mo., Jan. 31—At the . 
annual meeting of the stockholders | 


William K. Norris, presie ' 
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ENUINELY thorough study of available media in 
the immense Chicago market has one -inevitable 
result-discovery of the vital importance of the Chicago 
Evening American to the automobile advertiser who is 
making a serious effort to effectively reach all of Chicago. 
The vast size of Chicago and its population and the num- 
ber of newspapers which that population reads create a 
situation apparently complicated, yet actually simple. 


Chicago is essentially a city of substantial middle class 
people. It has its wealthy class, but its members are rela- 
tively few. It has its poor, who have no money and 
are numerically unimportant in the circulation of any 
Chicago newspaper. Thus the greater newspapers of Chi- 
cago are all read by groups of the same kind of people— 
the middle class. 


The average circulation of the Chicago Evening Ameri- 
can in January, 1928, to and including January 23rd, was 
608,827, well over 100,000 in excess of its nearest evening 
competitor. Granting that not all of these 608,827 units 
are the exclusive property of the Chicago Evening Ameri- 
can, isn’t it reasonable to believe that part of them are 
most strongly influenced by this newspaper? And is it 
not then evident that dominance of any sensibly estab- 
lished part of its tremendous circulation conclusively 
demonstrates the necessity of the Chicago Evening Amer- 
ican in all schedules proposing to fully cover Chicago? 





a good newspaper 


L.C. BOONE, F, C. WHEELER 
Manager Manager Automotive Advertising 
Book Tower Bldg., gor Hearst Building 


Detroit, Mich. Chicago 
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Distribution the Problem 


N a recent bulletin of the Union Trust Company of Cleve- 

land there appears the following paragraph: “It may very 
likely happen this year that business, having accomplished 
the last word in manufacturing efficiency, -will now tackle 
the great problem of reducing the cost of distribution. In 
this field may lie the great opportunity during the next few 
years. Manufacturing is being done at rock bottom prices. 
The néxt logical step in order to meet competition would 
appear to be to make every possible endeavor to narrow the 
gap between the cost of manufacture and the price which is 
paid by the ultimate consumer.” 

In the early days of the automotive industry the 
great problem rested on the shoulders of the engi- 
neers and designers. The trouble in those days was to 
build cars that would actually run. Through the 
years the engineers have solved this problem, the cars 
that they designed getting nearer and nearer to per- 
fection. As this came about, the length of life of the 
individual car rose from two or three years to more 








———iarea to draw visitors to 


J. HOWARD PILE JOINS 
AUTOMOTIVE ELECTRIC 


New York, Jan. 31.—J. Howard 
Pile, formerly sales manager of 
Smith & Gregory, New York city, 
and for three years __ service 
manager of the New York 
branch of the United Motors Service, 
has become service manager for the 
Automotive Electric Service Corpor- 
ation, 206 Amsterdam Ave., of this 
city, distributor for United Motors 
Service, Carter carburetor, Harrison 
radiator, Hyatt, New Departure bear- 
ings, etc. 

Mr. Pile will have charge cf one 
of the most complete service stations 
for’ servicing the lines represented. 
He is well and favorably known in 
the industry, having been for a num- 
ber of years a writer on a group of 
well-known automotive publications. 


WISCONSIN SHOW PLANS 


Madison, Wis., Jan. 31.—Accord- 
ing to J. B. Coy, chairman of pub- 
licity for the 1928 automobile show, 
which will be held February 8, 9, 10, 
11 and 12, this year’s show is ex- 
pected to eclipse all others because 
of the extensive publicity plans 
being made. Mr. Coy stated that 
they were reaching into the entire 
southern and central Wisconsin 
the 1928 
show. 











Newark Bus Operation Has Gained 
6,000% Since 1916, Report Shows 








By C. 8. ZACK 
EWARK, N. J., Jan. 31—Bus ; buses. In 1927 the number had 
operation in Newark has |increased to 458. In the same 


grown 6,000 per cent. since 1916, 
according to a statistical review 
made by Director Howe of the 
city’s Department of Revenue and 
Finance. In 1916 the buses operat- 
ing here carried 2,660,963 n- 
gers, while last year 124,427,505 
passengers were recorded. The 
information is gathered by the 
department to compute the 5 per 





period the operating receipts of thé 
bus owners jumped from $133,043.24 
to $6,216,375.37. 

The tax paid to Newark for bus 
operation in 1916 was $5,556.92) 
Last year the bus owners paid into 
the city treasury $191,841.59 in 
taxes. 

Following is a table showing the 
year by year growth of the bus 


cent. tax due the city. business from 1916 to 1927, in« 
Twelve years ago there were 161 ' clusive:— 
Number Operating 
Year. of Cars. Passengers. Receipts Tax Paid. 
1916.. aces 1€1 2,660,963 $133,043.22 $5,556.92 
1917 eee : eee 189 8,195,491 409,774.86 17,352.84 
jo) eee see ee 234 17,120,652 856,032.82 36,151.22 
| peposeeee ‘| 36,895,010 1,844,750.59 74,635.98 
1920... 395 41,501,854 2,975,092.70 79,859.97 
Dv cbeustisecticses -le 53,410,460 670,523.00 105,332.63 
ti dbebscescitises” |e 76,375,199 *,818,759.9 149,956.49 
Mos Sebebseshcieece 415 95,923,380 4,796, 169.06 189,173.89 
Cv c¢enecenbe 430 93, 295,186 4,696,406. 20 185,710.27 
1925 ee 443 103,062,094 5,263,968. 89 205,962.94 
1926 eocceccse 458 112,886,801 6,674,199.60 180,442.30 
1927... coon colnet 458 124,247,605 6,216,375. 27 191,841.59 
There was a decrease in the|by the fact that under chapter 144, 


amount of taxes paid in 1926 and 
1927, compared with 1925, despite 
increases in passengers and operat- 

ing receipts. 


_That is accounted for 


laws of 1926, it was provided that 
allowances be made in the gross 
receipts tax for other taxes paid, 
such as registration fees, etc. 








than six, as it is today. 

After the engineers had produced a car that was prac- 
tical, durable and efficient, the next problem that presented 
itself was to reduce the cost of manufacturing these vehicles 
to make every class of American citizens prospective own- 
ers of motor cars. Equally with the engineers our auto- 
motive manufacturers solved their problem. 

The problem that remains to be solved is to put 
distribution on the same super-efficient basis on which 
automotive manufacturing rests today. If this is done, 
the solution of our servicing problem will follow. The | 

“Let’s 





advice of this Cleveland bank is well timed: 
tackle the distribution problem next.” 
Give a Dog 
HERE is an old aphorism to the genera! effect that if 


you give a dog a bad name, you never can make him a 
good dog again. 

A good many years ago a certain American car during 
one year’s production had an extremely poor unit. This 
unit gave endless trouble, not only to owners, but to the 


manufacturer. The next year it was strengthened, and it 
has always been strong since. The maker had learned his 
lesson 


And yet we know that one editorial office, and 
probably a lot more of them, still gets requests for 
information something as follows: “I hear the Blink 
Blank car has a bum soandso in it that gives a lot of 
trouble. Is this true?’ The answer, of course, is that 
“the Blink Blank has a perfectly elegant soandso, 
which never gives the slightest trouble, and usually 
outlasts the rest of the car.” 


That little mistake of many, many years ago still crops | 


up as a sales obstacle of the Blink Blank Company. 

The same thing applies to used cars of almost any 
make. Years ago, when cars were not as well designed and 
as durably made as they are today many buyers had trouble 
with used cars. It is almost part of the American credo, 
begging Mencken’s pardon, that any one who buys a used 
car is in for trouble. 

As a matter of fact, used cars today represent 
honest value in unused transportation. Provided the 
price is right—and ask any dealer whether the price 
is right for the buyer at the present moment—a used 
car is just as logical and efficient an investment as a 
new one. No man today need hesitate about buying 
a used car from a reputable dealer. 

It is just about time that the used car dog received his 


FOR 





“=~ Lovej 





Hydraulic Shock Absorbers 


For more than seven years Lovejoy Hy- 
draulic Shock Absorbers have been 
providing the motorist with greater 
riding comfort and greater safety —and 
they have been selling from $55 to $100. 


Lovejoy Hydraulics. 


and bus manufacturers. 





final certificate of health. 


Recently the automotive world awoke 
to the amazing advantages supplied by 
Delco-Remy 
Lovejoys are today standard 
equipment on the products 
of twenty leading motor car 


Naturally, the increased vol- 
ume of business has effected 
great production economies. 


The same quality—the same 
dependable performance that 
characterized the Lovejoys of 


General Offices 
ATLANTA CINCINNATI 
BOSTON CLEVELAND 
BUFFALO DALLA: 
CHICAGO DENVER 


and $40! 


on cars they 


N 


jo 





<= | 
Deico-Remy 


to 


"NEW DEPARTURE | 
aYATT 
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the past—is today available for $25 


Owners want Lovejoys on their cars— 


now drive or on new cars 


they will buy. Used cars, too, can be 
brought up-to-date; they will have 
greater value, greater appeal, and will 
sell for more money, Lovejoy equipped. 


i 
ow, in addition to the ever 


increasing popularity of Love 


ys comes a big price reduc- 


tion. No dealer, service sta- 
tion or supply store can afford 


pass up this profit-making 


opportunity. Lovejoys can be 


cured from any Authorized 


Lovejoy Distributor or Con- 
trol Branch of United Motors 
atattractive pricestothe trade, 


UNITED Morors SERVICE 


INCORPORATED Detroit, Michigan 
Lecations of Control Branches 
DETROIT MILWAUKEE 
INDIANAPOLIS MINNEAPOLIS OMAHA Ei; . LOUIS 
ANSAS CITY PHILADELPHIA AN FRANCISC@ 
fs ANG NEW YORE PITTSBURGH SEATTLE 
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Again, in the new Pontiac Six, Fisher 
proves its unrivaled ability to endow 
a car with beauty and value beyond 
comparison if its class. Acclaimed 
the world’s finest low-priced six from 
the hour of its first appearance, this 
new Pontiac advances far beyond 
even its Own previous attainment. 
More than ever it satisfies the Ameri- 
can desire for artistry of design, fine 
finish and consummate good taste in 
an automobile. The new Pontiac Six 
is such a car as the public has learned 
to expect when the body is by Fisher 











| Body by FISHER 


M oO T O 
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Chicago Show Brings Out New Equipment 





Manufacturers Introduce 
New and Improved Lines 


HICAGO, Jan. 31.—An inspection of the accessory and 

shop equipment exhibits at the Chicago National Auto- 
mobile Show brings out the fact that a number of manufac- 
turers are there displaying to the public some new products 
which have not been exhibited previously. 


Some of the more interesting in- 
novations are briefly described be- 
low. 


YELITE ANTI-FREEZE 


SOLUTION 


This fluid compound is said to be 
so constituted that it will not mix 
with any other fluids, being used un- 
diluted in the cooling system. Yelite, 
it is claimed, does riot evaporate nor 


freeze, since it only boils at 275 de- | 


grees Fahrenheit, while it begins to 
congeal at 45 degrees below zero. If 
any of the fluid is lost the system is 
merely filled with Yelite, which may 
be drained off at the end of the sea- 
son and used over. It is manufac- 
tured by the Yellow Jack-It Manu- 
facturing Company, 225 North Green 
St., Chicago. 


ROUGHENER NOW PART OF 


PATCH OUTFIT 


The Shaler Company of Milwau- 
kee and Waupun, Wis., is just intro- 
ducing an improved roughener for 
punctured tubes, to be used before 
vulcanizing the er 
being a separate article 
fore came only with the complete 
Shaler five-minute vulcanizer outfit, 
the improved roughener comes with 
every can of Patch-Heat Units, 


® 


Instead of | 
that hereto- | 





round or oblong. The top of each 
Patch-Unit can now is the rough- 
ener. It has a large and deep rough- 
ening surface and is of the screw 
type, so that it cannot be easily lost. 
It has an inside backing to keep 
moisture out of the can. 


IDEAL DEMOUNTABLE 





WHEELS 


This wheel has the rim locked to 
|it by a new method, using no lugs, | 
| bolts or nuts, giving the possibility | 
of removing and replacing the rim 
in ten seconds, according to the/| 
Brofar Manufacturing Company, 
| 2519 Bellevue Ave., Detroit, which | 
|makes the new wheel. It is stated | 
| that this product will be available | 
| for most of the popular car makes | 
| after April 1, 1928. | 


IMPERIAL GASWELD FLUX 
| This brazing and welding flux is | 
said to be suitable for bronze, cast- 
iron, malleable and steel jobs, and 
| also for welding cast-iron and steel. 
| Gasweld is said to quickly dissolve 
oxides, release trapped gases and 
clear the surface to be worked on, 
so as to make metal flow easily. 
| This new product is sold in one- 
| pound cans at $1.50, by the Imperial 
| Brass Manufacturing Company, 1200 
West Harrison St., Chicago. 





| 
| 
} 








~“SCHEBLER MODEL S CARBURETION SYSTEM 





AUXILIARY 
AIR VALVE 








NEEDLE 










GASOLINE @ 


FIXED AIR 
OPENING 















This new carburetor, made by 
Wheeler-Schebler Company, Indian- 
apolis, Ind., is said to give improved 
engine performance, facilitating 
starting, pick-up and economy. It 
includes the several features used 
on Schebler models which are stand- 
ard equipment on some high-priced 
cars, and is sold for installation, 
with a hot-spot manifold on the 
model A Ford. 

At idling, air which is drawn in 
through the fixed air opening past 
the needle valve, must go through 
the venturi tube, where the velocity 
of the air is increased many times 
to insure perfect vaporing of the 
gasoline. At high speeds extra air is 
drawn through the auxiliary air 








_As an B,.LCAR Dealer 


You can enjoy these 


ADVANTAGES 


You can give your customer a choice of 20 models—$1295 ‘up. 


You can quote prices representing values unapproached by 
any car in ELCAR’S quality class. This because of ELCAR 





20 Superb Models 
Eights and Sixes 
$1295 up 
F. O. B. Elkhart, Ind. 





See the 


ELCAR 


at the 
Chicago 

Show 
Space 35 











manufacturing advantages. 


You can guarantee the utmost in comfort and riding ease. 


Every 1928 ELCAR, and only the ELCAR, has the Shock- | 


less Chassis. 


You can offer a car of surpassing beauty and smartness, of 
sturdy build, dependable power and super-mechanism. 


You are backed by a sound, 


strong organization with 55 


years’ experience in high-grade vehicle production. 


Ask about the ELCAR Franchise. Write or wire today. | 


E,LCAR — 


WITH 


THE 


Shoch-less Chassis 

















ELCAR MOTOR COMPANY 


Builders of Fine 
Vehicles Since 1873 


ELKHART, INDIANA 
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| 
| 
| 





valve. By means of the proportion- 
ing lever the needle valve is raised as 
the air valve opens so that the cor- 
rect ratio for the extra gas and air 
is maintained. A special device has 
been added to supply the necessary 
gasoline for quick acceleration. On 
each carburetor the accelerating 
pump and the passage through 
which the gasoline enters the ven- 
turi are furnished in the size best 
suited to the requirements of the 
motor. 


PINES WINTERFRONT 
Practically coinciding with the 
opening of the National Automobile 
Show comes the official announce- 
ment that the product of the Pines 


Winterfront Company of Chicago. 
which is impressively displayed at 
the Coliseum, has been officially 
adopted for the new Hupmobil 
Century Eight, vertical-type shut- 








—thousands 
and thousands 
of new ones 
are going 
into service 
every month 
equipped with 


lattices 


BENDIX 
cue, A) rns 











BRAKES 


at the Show 


| ters being used on all body types of 
this model. 

Pines Winterfronts are operated 
automatically, incorporating as they 


a number of “thermocell” units. In 
cold weather, when these units are 
of minimum volume, the shutters 
of the Winterfront are held closed 
by the.tension of springs, but when 
the engine has warmed up suffi- 
ciently to warrant exposing of the 
radiator core to the through-draught 
of the air, without risk to the radi- 
ator, the expansion of the thermos- 
tat units overcomes the pull of the 
spring and opens the shutters. 
Besides the Hupmobile style, the 
Pines concern has recently added 
to its line models for use on the 
new Chevrolet, Pontiac, Oakland, 
Peerless, model A Ford, etc. 


AUXILIARY TRANSMISSION 
FOR NEW FORD TRUCK 


The new Warford auxiliary trans- 
mission, which ineorporates all the 
features used in earlier models made 
by Warford Corporation, 44 White- 
hall St., New York, is designed with 
a power take-off and as heretofore 
provides both underdrive and over- 
drive, the former for specially 
crucial power requirements and the 
latter for empty runs and paved. 
highways. Gear ratio range at the 
rear wheels is given by the manu- 
facturer as follows:— 














Truck 
Forward Axle 
Speeds Ford Ww ! 5 tol 
ist Speed Low La 33.2 
2nd Speed Int. Law 19.6 
3rd Speed Low Di 15.6 
4th Speed Low Ove 11.67 
5th Speed Direct Low 10.65 
6th Speed Int. Dir 9.20 
7th Speed Int. Overd 6.388 
8th Speed Direct Dir 5 
Sth Speed Direct Overdr 3.74 
Truck 
Reverse Axle 
Speeds Ford Warford 5 tol 
Ist Reverse Rey. la 39.95 
2nd Reverse Rev. Direct 18.75 
ird Reverse Rev Overdrive 14:02 




















DAYTON STEEL WHEELS 


The exhibit of the Dayton Steel 
Foundry Company of Dayton, O., 
features among other styles a sin- 
gle pneumatic front wheel and a 
dual pneumatic rear wheel using 
Goodyear type K rims for three-ton 
capacities, and a dual-pneumatic 
rear wheel using Firestone BO rims 
for 1%-ton capacities. There is also 
a typical light cast wheel using con- 
ventional rims for % to 2-ton ca- 
pacities. All of these wheels are 
of the hollow-spoke, integral-hub 
type, cast from _ electric-furnace 
steel. A number of advantages are 
claimed, by the manufacturer, for 
these wheels,’ besides, pleasing ap- 
pearance, rugged strength, acces- 
sibility and tire and drum venti- 
lation. They do not catch or hold 
dirt, the spoke cannot loosen up at 
the felloe or hub, and they cannot 
get out of round or alignment. 











Stop at 
BOOTH 


223 


And see how the 
Motor Recondition- 
ing business will be 
stimulated this year 
by a direct appeal 
to the car owner 
through our national 
advertising—it will - 


help YOU. 





The Simplex Piston Ring 
Co. of America, Inc., 
Cleveland, Ohio. 


Booth 223 
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Cadillac-La Salle 
Distributors From 
Far West Convene 


Chicago, Jan. 31.—A convention 
of Cadillac-La Salle distributors 
and dealers from the western and 
the mid-western territory was held 
at the Lake Shore Athletic Club 
this noon. Luncheon was served to 
about 100 guests. 

At the speakers’ table were several 
Officials of the company, L. P. 
Fisher, president of Cadillac Motor 
Car Company, gave a report of the 
remarkable reception that has con- 
tinued to be accorded the Cadillac 
and La Salle cars, and predicted that 
the current year would set new high 
marks in sales volume. 

Lynn McNaughton, vice-president 


JUNGMAN CHOSEN HEAD 
OF MADISON CAR DEALERS 


Madison, Wis., Jan. 31—E. F. 
Jungman of the Wisconsin Auto 
Service Company was elected presi- 
dent of the Madison Automotive 
Dealers’ Association at its annual 
meeting to succeed Ralph Hult. C. 
M. Littleton, Madison Nash Com- 
pany, was elected vice-president, 
and A. O. Kampen of the Blackhawk 
Motor Company was chosen secre- 
tary-treasurer. 


S. P. GOULD, SELDEN. 
OFFICIAL, LAID TO REST 


Rochester, N. Y., Jan. 31.—Funeral 
services took place here this week | 
for Samuel P. Gould, secretary of 
the Selden Motor Truck Corpor- 








ation, who died from a heart attack 





in charge of sales, followed, and 
other talks were made by A. U. Wid- 
man, works manager; E. A. Seaholm, 
chief engineer; H. M. Stephens, gen- | 
eral sales manager, and Capt. E./ 
V. Rickenbacker, recently appointed 
an assistant sales manager. 
Distributors and dealers 


in front of his home on Monday. 
Mr. Gould was well known in auto- 
motive circles, having been con- 


portion for nearly twenty-five years. 


points as remote as Fort en Car Sales Down in 


Houston and Denver were among 
the guests. 


Willys-Overland 
Banquet Tonight 


Chicago, Jan. 31.—Willys-Over- 
land dealers from this and adja- 
cent territory will hold a banquet 
in the Grand Ball Room of the 
Palmer House tomorrow night, 
with several hundred guests in- 
vited. 

This is an annual affair, and 
this year’s gathering will present 
several novel features of entertain- 
ment. 

Music and vaudeville will be given 
a prominent place on the program, 
and .Perry Gartley, Detroit branch 
manager, who is fresh from thes- 
pian triumphs at the Detroit show 
banquet, will be seen and heard 
again. 

The guests will be addressed by 
John WN. Willys, president of the 
company; George M. Graham, his 
assistant; L. G. Peed, general sales 
manager; O. P. Kilbowm, assistant 
sales manager; Ward M. Canaday, 
president of the United States Ad- 
vertising Corporation, and others. 


KNOXVILLE HEADQUARTERS 
FOR 46TH CHEVROLET ZONE 


Knoxville, Tenn., Jan. 31 (U. T. P. 
S.).—The forty-sixth Chevrolet zone, 
of which Knoxville recently became 
the headquarters, will comprise all 
Tennessee east of Asheville, N. C. 
Headquarters have been established 
in the General Building, Market 
Street, the entire third floor’ being 
under lease to General Motors for 
a period of five years. 

Knoxville, which was 
part of the Louisville 
chosen as headquarters because of 
its central location and the poten- 
tial growth and resources of the 


formerly a 
zone, was 


| 
nected with the Selden Truck 4 
| 
| 


Chicago District 


Chicago, Jan. 31.—December 
automobile distribution by report- 
ing wholesalers and retailers in 
this reserve district shows declines 
both from the previous month and 
from 1926, as appears by the fol- 
lowing table indicating percentage 
changés in sales and stocks on 
hand from the previous month 
and year:— 


~—Percent 
= Decrease 
Nov., Dec 
1927 1926 
Number new cars sold wholesale 35.0 51.4 
Value new cars sold wholesale 33.2 44.7 
Number new cars sold retail... 12.3 46.2 
Value new cars sold retail.... 0.7 21.0 
Number new cars on hand De- 
ge re coos 91.0 %F.6 
Value new cars on hand De- 
COMNUOE Sh. ccccccescceesesce *0.2 *13.5 
Number used cars sold........ 30.1 21.6 


*9.9 10.0 


2 *15.7 


*Increase. 

Deferred payment sales of thirty- 
three dealers were 41.8 per cent. of 
total retail sales during the month, 
against 45.2 per cent. in November 
and 41.2 per cent. in the previous 
year. ‘ 

For 1927 more than half the re- 
porting wholesalers had smaller 
Sales volume than in 1926. With 
few exceptions, retail dealers re- 
porting sold fewer cars in 1927 than 
in 1926. The number of used cars 
sold by reporting dealers during the 
year was 1.3 per cent. under 1926. 
The monthly average number of the 
salable used cars on. hand was 49 
per cent. under the previous year, 
but their average value was 13.7 per 
cent. higher. 


BUYS CHEVROLET FIRM 

Houston, Tex., Jan. 31.—The Cen- 
tral Chevrolet Company, 1518 Wash- 
ington Ave., has been acquired by 
Pat Thomas, vice-president of the 
firm, and Foster C. Burnett, formerly 
manager of the Ormsby Chevrolet 
Company of San Antonio, which will 








section, according to Robert Spiers 
of Sniers Motor Company. 
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continue the operation of the busi- 
ness under its own menacement 
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It was unquestion- See Supersnubs at 


ably the sensation Chicago (Gallery 
of the accessory 108), or write for 
displays. literature. 


980 Dealers Saw This 
Amazing Shock Absorber 
Demonstrated at New York 


A half-dozen or so of Supersnubs replace your entire present shock- 
absorber stock. You pass out a set of four, take in $18.50 and pocket 
a nice fat profit. Your customer rides in solid comfort. Your service- 
worries are over. 


A NEW PRINCIPLE 





$1850 per set of 4 
ONE MODEL—ONE SIZE 


Fits 95% of all cars at once 





Simple—Three arms and a movable collar. Service-free—Nothing on them to. be 
a 3 Ro cnans . > serviced. 
No Greasing—Nev er need oil or grease. ithchiteetine<-Mo' sdjacthia: setded 
Easy Installation—Authorized stations do any time. 


the installing. 
Weather-Proof—The 
mid-winter. 


No Wear—Proved conclusively by tests. 
Noiseless—Nothing to cause squeaks or 
rattle. 


SEND THIS NOW 


same in summer or 





“e" 





HAWLEY ,------2"274 
HAWLEY SALES CORP., 
SALES CORNING, N. Y. 
CORP. . 
( Please-send sample set C. O. D. 
Marketers, 


CORNING, 
N. Y. 


Please send literature on Supersnubs. 


O Please send your dealer plan. 
NN ne co a a ee we a eee 
ADDRESS ......- Betts A NaS Ree es.. 








ES SEA eae 














12 


AUTOMOTIVE DAILY NEWS, WEDNESDAY, FEBRUARY 1, 1928 











‘Greatest Chicago Show,’ 


Says Olds Branch Manager 


HICAGO, Jan. 31.—“This is the 
greatest automobile show ever 
held in Chicago from the view- 
point of Oldsmobile dealers,” said 
Lk. J. Blunden, manager pH 
Chicago Oldsmobile branch, y; 
in Gacussing the annual exhibi- 
tion. 

“Unquestionably the exhibits are 
of greater interest than ever before, 
due to the number of new models 
included in the display,” continued 
Mr. Blunden. “And there is not a 
doubt that public interest has 
reached a new high peak: ‘These 
two factors assure a banner attend- 
ance at the Coliseum. 

‘In addition, Oldsmobile dealers 
have a new product that they feel 
is the best they ever have offered 
to the public. Through special ar- 
rangements made by the factory the 
dealers of the Mid-West were en- 
abled to inspect the manufacture 
and performance of the new Olds- 
mobile before it was first shown to 
the public, and therefore are thor- 
oughly informed of its qualities. 

“Dealers from this section visited 
the Oldsmobile factories the first 
week in January and were shown 
the complete line of new cars. Later 
they inspected the factories, and 
particular interest was evoked by 
the precision methods of manufac- 
ture and inspection installed in the 
manufacture of the new Car. 

“During their visit they were 
addressed by Alfred P. Sloan, Jr., 
president of General Moters Cor- 
poration, who told the dealers 
that General Motors was solidly 
im back of the Oldsmobile organi- 
zation and predicted that 1928 
would be the greatest year in the 
long history of Oldsmobile. 

“A full day was spent at the Gen- 
eral Motors proving ground, and it 
was then that the dealers obtained 
first hand information regarding 
the performance of the new Olds- 
mobile. Perhaps the greatest thrill 
Was speeding around the great con- 
crete track at seventy-three and 
seventy-four miles an hour with the 
engine purring along with effortless 
e 


ase. 

“The hills at the proving ground, 
ranging up to a 24 per cent. grade, 
provided other revelations of the new 
ear’s accomplishments to the dealers. 
Other roads, intentionally made as 
rough as possible, showed the excep- 
tional riding qualities the new de- 
sign affords. 

“The dealers also inspected records 
of the engineering department, 
which contained data of well above 
1,000,000 miles of test operation the 
new cars had run. These records 
gave absolute assurance that every 
portion of the new car had success- 
fully passed the most rigid tests ever 
devised. 

‘With this knowledge of perform- 
ance added to the instantly apparent 
beauty of design of the new Olds- 
mobile and the fact that every indi- 
cation points to 1928 being the ban- 
ner year for the Chicago Automobile 
Show, there is ample reason for the 
optimistic attitude of our dealers 
here.” 


G.M.Cross-Country 
Trucks on View at 
New York Branch 


New York, Jan. 31.—The six- 
cylinder General Motors two-ton 
track that set a transcontinental 
record between New York and San 
Franeiseo of 173 3-5 hours for 
3,693 miles is on exhibition at the 
local branch of the General Mo- 
ters Truck Company, 845 ilth 
Ave., New York, 

Although it carried a capacity 
load on its transcontinental trip, 
speed and performance records were 
made all along the route by the 
truck, a two-ton General Motors 
fast duty model, equipped with a 
triple-sealed six-cylinder Buick en- 
gine. Cannonball! Baker, the driver, 

had no machanical failures, made 
no adjustments, and arrived at San 
Francisco with the origing! air in 
the tires. 

After this truck’s transcontinen- 
tal trip it was driven to Tulsa, Okla., 
where it was placed on display at 
the International Petroleum Con- 
gress. Hundreds of oi! men min- 
utely inspected the truck and its 
record of performance. 

Immediately after the Interna- 
tional Petroleum Congress, the 
truck was started on a nation-wide 











tour. The itinerary was arranged 
so that all branches and distribu- 
tors of the General Motors Truck 
Company can show the “Oil Men’s 
Special” for three days each. 
McCORD RADIATOR 
Detroit, Jan. 31—McCord Radia- 
tor and Manufacturing Company 
declared the regular quarterly divi- 
dend of 50 cents on class B stock, 
payable Pebruary 10 to stock of 
record Pebruary 4. 





PLANS COMPLETED FOR 
ENGLEWOOD CAR SHOW 
OPENING FEBRUARY 7 


Englewood, N. J., Jan. 31.—Plans 
for the Englewood automobile show, 
to be held in the state armory here 
from February 7 to 14,- were com- 
pleted Saturday night at a dinner 
of the Englewood Auto Trade Asso- 


| ciation in the Clinton Inn, Tenafly. 


The drawing for space at the show 
was as follows: Harry A. Schwarz 
Company, Oakland and Pontiac; 
Brown, McQuaid, Probst, Inc., 
Dodge; B. M. P. Motors, Inc., Whip- 
pet; Dawson Garage, Inc., Willys- 





Paige; Cadillac Company, Cadillac 
and LaSalle; Dunwoody Company, 
Chevrolet; Hutchinson & Nemecek, 
Reo; Ellis Motor Car Company, 
Pierce-Arrow; Englewood Jordan 
Company, Jordan; Franklin Motor 


Com , Marmon; Northern New 
Jersey otor Company, Chrysler; 
Nash-Miller Company, Nash; Ruckle 
Brothers, Studebaker and Erskine; 
Charles I. Rice Company, Packard; 
George M. Struve, Hudson and 
Essex; Stillman & Hoag, Inc., Buick. 

Garage and accessory dealers who 
have taken spaces are: Hughes Auto 
and Electric Service, Palisade Stor 
age and Battery Company, Vicari’s 





Tire and Battery Service, Englewood 
Radiator Works, Gregory’s Garage, 
Harry Howarth Accessory Company, 
William Dever, B. & M. Garage and 
Prank Catani. 

The show opens Tuesday evening, 
February 7, with an address of wel- 
come by Mayor Douglas G. Thom- 
sen. President Arnold Probst of the 
Automobile Dealers’ Association is 
chairman of the show committee. 


CATERPILLAR DIVIDENDS 
San Francisco, Jan. 31—The Ca- 
terpillar Tractor Company declared 
an extra dividend of 20 cents and 
the regular quarterly dividend of 
35 cents, both payable February 25 
to stock of record February 15. 





Knight; George. Bock, Graham- 
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The first real improvement in brake-lining. Grafild Brake Lining pro- 
vides braking to meet traffic conditions. Its-outstanding features give 
smooth braking all the time—WITH LESS FOOT PRESSURE. 


GRAFILD BRAKE LINING 


New Materials—New Construction 
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FEDERAL HIGHWAY AID projects has grown to such a point} PRICE REDUCED $300 ON roe a 
URGED BY BROSSEAU| important tor a ‘umber of years,| ATTERBURY 3-TON TRUCK Motor Heat Indicators Welcomed By 


Washington, Jan. 
that every growing business needs 
to add to its capital facilities, A. J. 
Brosseau, vice-president of the Na- 
tional Automobile Chamber of Com- 
merce, spoke for a continuance of 
the of Federal aid for 
highways in a presentation before 
the Roads Committee of the House 
of Representatives in Washington. 

The government and respective 
states are at present working on a 
specified Federal aid system which 
will take several years to complete. 

public support of this 
the need for additional 


31.—Stating 


the speaker indicated. 


MRS. JANE HILE DEAD 

Rochester, N. ¥., Jan. 31.—Mrs. 
Jane Hill, wife of J. Lawrence Hill, 
president of the J. Lawrence Hill 
Company, and widely known in 
automobile circles, died at her home 
here Sunday. Mr. Hill is proprietor 
of Hill's Garage and was formerly 


chief engineer at the J. Cunningham 
& Sons Company automobile plant 
here. Mr. Hill toured Europe as an 





authority on automotive problems 
prior to coming to Rochester. 





Buffalo, N. Y., Jan. 31.—A $300 
price reduction on the Atterbury 
three ton, “Big Six” chassis is an- 
nounced by its builders, the Atter- 
bury Motor Car Company of Buf- 
falo. The complete line of 1928 At- 
terbury sixes, ranging from one and 
a@ quarter to three tons, has been 
very well received, it is said here. 





APPROVES NEW LINES 


Union City, N. J., Jan. 31.—Despite 


opposition of the Independent Bus 
Owners’ Association of the Hillside 
line and the new Nickel Transpor- 
tation Company, another independ- 


Factory operation has been in-jent group just incorporated, the 
creased to a minimum of ten hours| Union City Board of Council ap- 
a day with overtime in many de- proved the transit retief 
plan of the Public Service Trans- 
portation Company to establish four 
new lines through the city. operat- 
ing forty-three additional) 


partments to speed up winter de- 
liveries of six cylinder models, it is 
reported at the company’s head- 
quarters. 































| Your Brakes 
Are No Better 


Than Their Linings 


HE new method, asbestos 

and graphite felted to- 
gether and spun into -an ar- 
mored yarn, treated to prevent carbon- 
izing, makes Grafild the brake lining 
that eliminates squeal, prevents scored 
.. With Grafild Brake Lining 
you have positive brakes all the time. 


drums . 





GRAFILD IS DIFFERENT 


Holds—Wet or 





ratus. The increasing 








traffie demand efficient 


buses. 
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The fire hazard requires modern fire appa- 


speed and heavier 


and better 


brake. 








Dry 





WORLD BESTOS CORPORATION 


52 Courtland Street 
Paterson, N. J. 


working. 


Service Test 
Your Brakes 


Always test your brakes when you take your car out. 


Service test them 


approaching all 









Slight 


pressure as you ride will tell yeu how your brakes are 


crossings. 


Car Owners, Says Moto Meter Official 


EW YORK, Jan. 31.—In the 
opinion of Henry Ervin, sales 
manager of the Moto Meter Com- 
pany, Inc., the motoring public 
today understands and appreeiates 
the value ef a motor heat indica- 
tor. To the average driver, the 
question of its mounting is rela- 
tively unimportant, Mr. Ervin be- 
lieves. 

“There are millions who prefer 
the installation on the dash or 
steering column, yet there are more 
than 12,000,000 radiator cap Boyee 
Moto Meters in daily use,” he says. 

“One of the first questions a car 
buyer asks a dealer is whether the 
ear has a motor heat indicator and 
wants to know all about it,” he con- 
tinues. “The fact that Moto Meter 
panels, Moto Meters—or both, are 
factory equipment on such cars as 
Auburn, Chandler, Chrysler, Diana, 
Dodge, du Pont, Elcar, Essex, Gard- 
ner, Hudson, Hupmobile, Jordan, 
Locomobile, Marmon, Moon, Nash, 
Packard, Paige, Peerless, Reo, Stude- 
baker, Velie, shows how car manu- 
facturers view the situation. 

“Purther, the -fact that the pub- 
lic is conscious of the need of mo- 
tor heat protection prompted the 
development of the new Red Ball 
Boyce Moto Meter, recently an- 
nounced. The success of this model 
is largely due to the fact that it is 
really an improved type of heat in- 
dicator for the dash or steering 
column; it is a simple yet depend- 
able and aceurate instrument which 
has an exclusive warning signal 
feature. 

“The tendency seems to be tow- 
ards simplicity—a quick analysis of 
motor conditions at a glance: with 
the new Red Ball it is a bright color 
spot on the dial, which shows bright 







































































|green when proper motor heat 
| Caan, yet flashes to red when over- 
| heating develops. With no tem- 
| perature degrees to read, many be- 
lieve this type as dramatic in its 
warning as the quick, sudden rise 
of the fluid in the radiator type. 

“Of course illumination for night 
driving is desired by many drivers 
and is a feature of all Red Ball 
Boyce Moto Meters. We are about 
to start production now on a spe- 
cial model of Boyce Moto Meter for 
the radiater cap which will em- 
brace an ingenious lighting feature 
for night driving.” 

In the course of the above inter- 
view it was brought out that the 
Moto: Meter Company, Inc., is the 
largest manufacturer of automobile 
dashboard pane! equipment, as well 
as motor heat indicators, in the 
world. In addition to the American 
plants at La Crosse, Wis., and Long 
Island City, N. Y., Boyce Moto Me- 
ters are made im five foreign fac- 
tories—Canada, England, France 
Germany and Australia. 


Canada Marks Cars 
With 4-Wheel 
Brakes 


New York, Jan. 31.—Canadian 
lawmakers have been quicker te 
appreciate the efficacy of four- 
wheel brakes than Deminion me- 
torists themselves. 

On the statute books of the sister 
country ther is a law which pro- 
vides that all motor vehicles equip- 
ped with four-wheel braking sys- 
tems shall be so designated. A small 
triangular plate, fastened in plain 
view to the right rear fender, is the 
officially designated symbol. 

“The purpose of the law,” says 
Vincent Bendix, president of the 
Bendix Brake Company, “is to mini- 
mize the number of collisions due 
to the inadequate braking equip- 
ment on many Canadian cars. The 
fender plate serves as a warning that 
the car which earries it is equipped 
for quick stopping, and all others 
should stay at a safe distance be- 
hind.” 


JERSEY FIRMS HOLDING 
INDIVIDUAL CAR SHOWS 


Jersey City, N. J., Jan. 31—Owing 
to its inability to secure enough 
| space at the Jersey City Automobile 
!Show, which opened yesterday, the 
Studebaker Sales Company of New- 
lark, Ine i holding automobile 
|shows of its own at its three Hud- 
son county showrooms, 863 Bergen 
Ave., Jersey City; 750 Broadway 
| Bayonne, and 4568 Hudson Boule- 
| vard, Union City. At all showrooms 
a complete line of Studebaker and 
Erskine cars is on exhibition. The 
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| |showrooms are tastefully decorated. 
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$50 Dealers and 
DistributorsAttend 
Chrysler Luncheon 


Chicago, Jan. 31.—Eight hundred 
and fifty Chrysler dealers and dis- 
tributors met in a general pow- 
wow at luncheon at the Congress 
Hotel today. The program was in- 
formal, but J. E. Fields, vice-pres- 
ident in charge of sales; J. W. 
Frazer, sales manager; Lee Ander- 
son of MacManus, Inc., the adver- 
tising counsel, and, to top things 
off, Walter P. Chrysler himself 
said a few words and told the 
group what the outlook for the 
coming year was. 

Since the Chrysler salon at the 
Congress Balloon Room has been 

crowded with buyers, as well as spec- 
tators, since the show opening Sat- 
urday, it may well be imagined that 
the outlook was not discouraging. 

At the speakers’ table, from left 
to right, were, B. A. Rupprecht, 
supervisor Chicago district; C. S. 

geech, regional manager; S. I. 
Kirby, regional manager; J. L. Ken- 
yon, director of service; W. C. 
Auble, president of the Chrysler- 
Illinois Company; S. W. Munroe, 
director of sales; K. T. Keller, vice- 
president in charge of manufactur- 
ing; Fred M. Zeder, vice-president 
in charge of engineering; W. ; 
Mitchell, general manager; Mr. 
Chrysler, Mr. Fields, Mr. Frazer, 
Mr. Anderson, B. E. Hutchinson, 
vice-president and treasurer; A. C. 
Duncan, chairman of the board of 
the Commercial Credit 
E. B. Wilson, director of sales; 





Company; | 


Henry T. Myers, director of sales; 
H. E. Maynard, assistant chief en- 
gineer; J. W. Scoville, statistician; 
A. C. Downey, purchasing agent; 
W. J. Mattimore, director of ad- 
vertising. ee ea 
APPOINT WILLYS-KNIGHT 
AND WHIPPET DEALERS; 
BRISK SALES REPORTED 





Houston, Tex., Jan. 31——A meet- 
ing of Willys-Knight and Whippet 
dealers was held in this city re- 
cently at the offices of the Snelling- 
Rice Motor Company, at which 
plans were discussed for the current 
year and franchises signed for the 
year's cars. 

In addition to the attendance of 
dealers from this section announce- 
ment was made of the appointment 
|of five new dealers who will sell 
| Whippets. These are: Port Motor 
| Company of Port Arthur, Epps & 
| Waddell of Eagle Lake, Swains 
Motor Company of Sour Lake, Ang- 
lin Motor Company of Woodville 
and Joe C. Kublin of Crosby. 

A phenomenal increase in the 
sale of Whippets was reported by 
the dealers, Harry Snelling report- 
ing sales for the first fifteen days 
of January equal to two or three 
|months’ business in previous years. 
| All dealers are enthusiastic over the 
outlook and predict one of the best 
years in the history of the business. 


BUYS H. & H. TIRE 
Spokane, Wash., Jan. 31—The H. 
|& H. Tire Company has been pur- 
|chased by E. J. Magius from W. C. 








Hoag. The company wholesales Gen- 
;eral tires. The firm’s name has 
| been changed to Magius Tire Com- 
| pany. 














Read His 


MECHANICS 


Letter of Approval 


UNIVERSAL 
JOINT 

its 
Severest 


XQ. Test 


in a “front drive” 
car. Speedways, 
the International 
eliminating con- 
test grounds 
where automobile 
accessories of 
merit win or lose 
their spurs, have 
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Wechanicy Mactine Co., 
attention Mr. £.5.Castromp 
Rockfora, Ill 

Dear Wr. Exetrom 

The universal joint ascerd'ias 


Geetcned end dulit for cy fr 
"Detroit cpecial” we 
factory in every respect 


more ecvoro then in 
whatever completing the 500 at 
O12) retairerswore eo perfect t 
housings were full of of] afte 
I hove no hesitancy Jn statin 
etder the ¥echanice Joint cupe 
Joint now being eanufactured. 


Yours tmiz, 


“Built as only 
Mechanics can build” 








Joints. 
This time, they 
received their 
severest test—ap- 
plication on a 
“Detroit Special” 
front drive rac- 
ew ing car, 


ntirely setis- 


The werk imposed on thesad Joints is much 
the cose of the rear 
Grive care but we experienced no dirficul 


hat tbe 


once more de- 
monstrated the 
worthiness of Me- 
chanics Universal 


The result as told 
by Tommy Mil- 
‘ton is just another 
proof of the su- 
periority of Me- 
chanics Universal 
Joints and ex- 
plains why so 
many manufac- 
turers have adopt- 
ed as standard 


equipment. 
MECHANICS 
MACHINE CO., 
Rockford, Ill. 


ty 
le race che 
r tho rece 
that I con- 
rior to dny 





53 New G. M. Truck 
Dealers Appointed 


Detroit, Jan. 31.—Fifty-three new 
dealers for the full line of General 
Motors trucks, ranging from 14-ton 
to fifteen tons capacity, who have 
recently taken out a franchise are:— 


W. H. Reeser, Cly, Pa.; W. J. 
Melhorn, Hanover, Pa.; West Coast 
Truck Company, Inverness, Fla.; 





Tampa Truck Sales Company, 
Tampa, Fla.; Oldham Auto Com- 
pany, La Junta, Col.; Hudson & 


Thomas, La Grange, Ga.; J. T. In- 
gram, Jr., Horrodsburg, Ky.; R. W. 
Kirk & Son, Owensboro, Ky.; Cecil 
Oldham, Richmond, Ky.; J. PB 
Throckmorton, Hightstown, N. J.; 
Pearl Street Garage, Bridgetoh, N. 


J.; Harry M. Coblentz, Franklin- 
ville, N. J. 
Frank Dandrea, Landisville, N. 


J.; E. P. Edwards, Waymart, Pa.; 
Walter A. Sherwood, Tunkhannock, 
Pa.; R. K. Schoch, Elmer, N. J.; 
G. R. Sykes, Williamstown, N. J.; 
W. B. Vanneman & L. N. Patrick, 
Salem, N. J.; Victor Molitor, 
Swedesboro, N. J.; Lock Haven 
Auto Company, Lock Haven, Pa.: 
Oldsmobile Uniontown Company, 
Uniontown, Pa.; Lawrence Auto 
Company, New Castle, Pa.; B. J. 
Bartlett, Huntington, Ind.; Festus 
Garage, Festus, Mo.; Speck Buick 
Company, Sunnyside, Wash. 

Western Motor Company, Great 
Falls, Mont.; Stow Brothers, Rising 
Sun, Ind.; Conrad’s Auto Shop, De- 
catur, Ill.; Crompton & Morrison, 
Three Rivers, Mich.; Walter W. 
Emig, Marine City, Mich.; Bradley 
Auto Sales, Inc., Newport, Vt.;: Hart 
Motor Company, Wolfeboro, N. H.; 
Robinson Automotive Corporation, 
Natick, Mass.; Jones Garage, Gro- 
me Louis E. Roundy, Keene, 


Puente Garage, Puente, Cal.; M. 
M. Everence, Champaign, Ill.; Diff- 
ley & Lee, Everett, Wash.: Scott 
Buick Company, Walla Walla, 
Wash.; Central Auto Supply Com- 
vany, Hackettstown, N. J.; T. Rior- 
dan, Hampton, N. J.; C. D. Rein- 
hard, Palmerton, Penn.; Duke Mo- 
tor Company, Peckville, Penn.; 
Chester M. Hess, Columbia, Penn.; 
Toseph Mordan, Millville, Penn.; G. 
T. Hagenbuch, Berwick, Penn.; An- 
derson Ramsey Auto Company, 
Stewartstown, Penn. 

Harry Snell, Princeton, Ill.; Miller 
Brothers, Glen Ellyn, Ill; Louis 
Meyer Motor Company, Covington, 
Ky.; H. M. Duncan, Alexandria, 
Va.; Coffeyville Truck Company, 
Coffeyville, Kan.; Oldsmobile Mor- 
zantown Company, Morgantown, 
Penn. 





CADILLAC HAS 
VARIED DISPLAY 


New Models on View 
At Coliseum and 
Hotels | 


Chicago, Jan. 31—One of the 
most extensive car exhibits during 
show week here is that of the 
Cadillac Motor Car Company, or 
perhaps it wou'd be more correct 
to say, the several disnlays of this 
company, for Cadillac has ar- 
ranged showings in three different 
places. 

At the Coliseum, there is a Cad- 
illac sport phaeton on the 140-inch 
chassis with body by Fisher. Its 
color is Tokio ivory with brass trim- 
mings. Cadillac transformable 
cabriolet, on the same chassis, has 
a Fleetwood body, the color scheme 
being black and polished aluminum. 
A Cadillac cut-open chassis is also 
on display. The new La Salle five- 
passenger family sedan on the 125- 
inch chassis is also at the Coliseum: 

At the Drake, visitors can view 
bodies portraying “Color Creations 
From Nature’s Studios.” There are 
twelve Cadillac and ten La Salle 
cars, including, in addition to ten 
Fisher bodies, ten custom-built 
Fisher-Fleetwood bodies, one by 
Brunn and one by Willoughby. 

Included in the General Motors 
exhibition at the Stevens are twen- 
ty-four Cadillac and La Salle cars, 
displayed in the ballroom, foyer and 
exhibition hall of this hotel. 

Moreover, there are the following 
local exhibits by the Chicago branch 
of the Cadillac Company: At its 
main building, 2301 South Michigan 
Ave.; in the Shoreland Hotel, 56th 
Street at the lake; at the Evanston 
branch, 1810 Ridge Ave.; at the 
Broadway branch, 5201 Broadway; 
at the Northwest branch, 4114 Irv- 
ing Park Boulevard, and in the Oak 
Park branch, 820 West Madison 
Ave., Oak Park. 

FIRM PLANS BIG YEAR 

Spokane, Wash., Jan. 31+—Eldridge 
Buick Company is announcing ex- 
nansion plans for 1928 in anticipa- 
tion ef an unusually good year. M. 
O. Anderson has been appointed 
general sales manager, having form- 
erly been manager at Spokane. R. 
M. Lindsey is promoted from gen- 
eral sales manager to manager of 
the Eldridge Securities Company. 
W. Z. Cooper has been promoted 
from assistant manager at Spokane 
to manager. C. A. Isherwood joins 
the firm as advertising manager. 








Gabriel Snubber | 
Reports 1927 Net 
At $960,330.94 


Cleveland, Jan. 31—The annual 
report of the Gabriel Snubber 
Manufacturing Company, made 
public today, shows net profits of 


$960,330.94, or $4.80 per share, on — 


the 200,000 shares of combined A 
and B stock. The company earned 
$1,033,630.73 in 1926. 

Tne report shows assets of $2,470,- 


820.86, an increase of $210,280.70 over 


1926. The surplus account was also 
increased by $260,330.94 during 1927, 
as compared with 1926. 

President George H. Ralls stated 
that the Gabriel company is pre- 
paring to launch an intensive sales 
and advertising campaign during 
1928. 


NEW WASHINGTON HOTEL 
IN SEATTLE CENTER FOR 
TRADE CONVENTIONS 





Seattle, Wash., Jan. 31—The New 
Washington Hotel here seemed to 
be establishing itself as the con- 
vention hotel for automotive and 
allied interests. The Motor Coach 
Association of Washington has se- 
lected the hotel for its convention 
place for the state meeting, to be 
held February 11. 

The Washington Motor Freight 
Association will hold its state ses- 
sions at this hotel on April 1 and 2. 
The freight operators had previous- 
ly decided to have the state gather- 
ing in Tacoma, but have switched 
to Seattle. 

The state car dealers, under the 
direction of President L. E. Titus, 
will have their state convention at 
the New Washington Hotel, Feb- 
ruary 13 and 14, during the Seattle 
automobile show and transportation 
pageant. 


ACKERMAN HEADS OLDS 
BRANCH: IN CLEVELAND 


Lansing, Mich., Jan. 31.—The ap- 
pointment of Frank J. Ackerman 
as manager. of the Oldsmobile 
branch in Cleveland, O., is an- 
nounced by D. S. Eddins, vice- 
president and general sales man- 
ager of Olds Motor Works. 

During the ten years Mr. Acker- 
man has been affiliated with Gen- 
eral Motors he has held executive 
positions with several of the motor 
car divisions. For some time past 
he has been connected with the 
Oldsmobile general sales organiza- 
tion, with headquarters here. 
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tising creating big 


La Porte, Ind. 


1755 Broadway, New York. 











Here’s a Cleaner you can sell 
knowing it will satisfy. Electri- 
cally operated. Positive in 
action. Simple in construction 
—needs no attention after 
installation. Splendid profit in 
every sale. Fits any make of 
car, truck or bus. Guaranteed 
performance. Forceful adver- 


Get our proposition now. 


Manufactured By 
GREAT WESTERN COMPANY 


Visit Us at the Show 


=—_“‘hit” of the big show 
LEAK-ALAGS. 


WINDSHIELD CLEANER 


demand. 


BRANDENBURG BROTHERS 


General Sales Representatives 


1112 S. Michigan Ave., 
410 Kresge Blidg., Detroit 


Chicago 










To See Danger is 
to Avoid it ——— 


- Booth No. 158 
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G. M. Exports 


in 1928 


Will Total $200,000,000, 
Says Mott in Interview 


By JOHN T. 


WETMORE 


HOENIX, ARIZ., Jan. 31.—As the tide of tourist travel 
to Arizona rapidly grows, opportunities are more fre- 
quently presented to me to get in personal touch not only 


with worth while but really 
industry. 

I had the good luck to have one 
of them given me today, when I 
ran across at my hotel C. S. Mott, 
vice-president of 
General Motors, 
who had stopped 
off in Phoenix 
with Mrs. Mott on 
the way to one of 
the big Arizona 
“guest ranches”— 
or “dude ranches,” 
as Westerners dub 
them — for a 
month’s vacation 
of horseback rid- 
ing and life in the 
open. He, 
course, is traveling in Arizona by 
motor car, which will land him on 
March 1 in El Paso, whence he will 
return to Detroit by train. 

“I have 4raveled,” he told me, 
“pretty well over the world, with 
only Asia left unvisited, and I ex- 
pect to go there next summer—and 
I have nowhere found a more de- 
lightful climate or more interesting 
environment than that of Arizona. 
In fact, if I were asked to choose 
the best spot in the world for a 
two months’ vacation, I would at 
once pick the region to the south 
and east of Phoenix.” 

Of course we began by exchang- 
ing reminiscences of the old days, 
in the course of which he told me 
he had furnished wheels for the 
Canda cars and Grout steamers 
when they were exhibited at the 
first New York show in 1900. His 
connection with the old pioneer 
Western Mott Company is, of course, 
motor trade history. 

“I. spent three and a half 
months last summer,” said he, “in 





©. od. Mott 


of | 


big men in the automotive 
ee 





a survey of General Motors for- 
eign plants, in the course of which 
I visited Norway, Sweden and 
Denmark, and also got down to 
South America before my final 
return to Detroit. General Motors, 
by the way, will do an export busi- 
ness of $200,000,000 this year.” 

We next drifted into a discussion 
of the bigness and wonders of the 
General Motors organization, which 
he declared to be almost beyond 
comprehension. Incidentally, he 
paused to pay a high tribute to the 
executive, diplomatic and all-around 
working ability of President Sloan, 
whom he pronounced an industrial 
wonder, declaring that he often 
doubted whether General Motors 
could get along without his leader- 
ship. Though we only talked busi- 
ness in a general way, here are some 
of the things he incidentally said as 
to details and problems of the trade 
that are particularly interesting. 

“After I saw our cars at the New 
York show, and compared our offer- 
ings with those of our competitors, 
I must say I went away easy in 
mind as to what would come to 
General Motors this year in a busi- 
ness way. 

“We are of course particularly 
pleased with Chevrolet prospects. 
Preparations have been made to 
build at least a million of them in 
1928. Our output of them last year 
was 1,002,000. I hesitate to think 
of what our total General Motors 
output this year will be, or what its 
ratio to the total will be; for I have 
not forgotten that some big makers 
have reached a peak and then be- 
gun to fall off. 

“You can rest assured there will 








RUBBER ASSN. REVISES 
RULES FOR TRANSACTIONS 


New York, Jan. 31.—Effective as 
of February 1, The Rubber Associa- 
tion of America, Inc., announces 
complete revision of the associa- 
tion’s rules, regulations and stan- 
dard contract to govern transactions 
between sellers and consumers of 
crude rubber in this country. 

Approval of this complete revi- 
sion, as prepared by the crude rub- 
ber committee, is announced by the 
association. Rubber manufacturers 
are urged to make their purchases 
under these rules, regulations and 
contract, on and after February 1, 
in conjunction with the grades of 
rubber established on October 28, 
1927. 

HOTEL HEADQUARTERS 

Seattle, Wash., Jan. 31.—E. E. 
Harkins, secretary of the Washing- 
ton Autmotive Trades Association, 
has established headquarters at the 
New Washington Hotel until Feb- 
ruary 13 and 14, when the state 
convention will be held there. 





Chevrolets. “Our schedule calls for 
an output of 60,000 in January, 
and by the end of February we 
may perhaps be building more of 
them than the demand for imme- 
diate delivery calls for. In a word, 
our dealers will be well able to 
meet the spring buying, however 
big it may be. 

“Prices of Chevrolets have been 
set for the year. Competition, how- 
ever, promises to be intense this 
year, and some makers may be 
driven to price-cutting, which is 
always a sign of weakness and for 
the most part the last resort and 
in some cases the first resort, when 
a maker is being outstriped in sales 
by his rivais. 

“We seem to be in for a big year. 
Mr. Raskob thinks production will 
reach 5,000,000. I think, however, 
that the trade should be well satis- 
fied if it reaches 4,000,000.” 

In our conversation there was no 
talk of what Ford would do or not 
do; in fact his name was only cas- 
ually mentioned. Mott, like other 
General Motors officials, seems will- 
ing to let Ford supply the public 
wit! cheap transportation while 
Chevrolet furnishes luxury at a low 
price. 











Personalities at the Chicago Show | 





D. S. EDDINS HAPPY 

Chicago, Jan, 31.—D. S. Eddins of 
Oldsmobile is at the Stevens, watch- 
ing with prideful interest the re- 
markable success of the General Mo- 
tors special exhibit at that hotel. 
Eddins tells us that on Saturday 
night when the hotel exhibit opened, 
two Olds cars were sold within the 
first hour and ten were sold dur- 
ing that first evening. 


DRAKE ON COLORS 
Frank Drake, sales manager of 
Egyptian lacquer, is holding forth at 
the Stevens. Drake says that in spite 
of the remarkable rise of color in 
the automobile field, this phase of 

development is just starting. 


ORDERS AND ORDERS 

W. A. Clare, vice-president in 
charge of sales for the Houde En- 
gineering Company, is here for the 
show and is located at the Stevens. 
Clare tells us that his company is 
booming along with its only diffi- 
culty in keeping up with demands. 


JOB NETS $21,000 
Walter Murphy, the body builder 
from Pasadena, Cal., is in town for 
the show. Murphy is making his 


salon. He has three jobs in this 
show and has “stopped the show,” if 
we may borrow a theatrical térm. 
One of his jobs is a black and silver 
creation on a Rolls-Royce chassis 
and it sold for more than $21,000 
on the first day of the exhibition. 


JOHN EUSTIS SMILES 

We ran into John Eustis in the 
lobby of the Drake, with his usual 
beaming smile even more expansive 
than usual. John tells us that there 
are 84 models on view in_the salon 
this year, eleven more than last 
year’s record, which in turn beat 
the year before by eighteen. Eustis 
says that never in salon history in 
Chicago have so many actual sales 
been made. It is the “buyingest 
crowd” the salon manager ever en- 
countered. 


ROSS SEES RECORDS 
Edward A. Ross, president of the 





Ross Gear and Tool Company, is in 





debut as an exhibitor at the Drake | 


town for the show and is stopping 
at the Blackstone. Mr. Ross tells 
us that his company has begun mak- 
ing records and looks for the greatest 
year in its history. The Lafayette, 
Ind., plant is working at capacity. 


NEW MARMON EIGHT LIKED 

George Williams, president of 
Marmon, is staying at the Black- 
stone. He tells us that the new Eight 
has duplicated the flattering recep- 
tion of its big brother of a year 
ago. Orders are on hand to keep 
the plant going full tilt for three 
months ahead. 


HUPPS OR HOT CAKES? 

Fred Dickinson of the Hupp forces 
was caught for a minute in the lobby 
of the Stevens, where Hupp head- 
quarters are located. He says that 
the new Hupp lines, both six and 
eight, are going like the proverbial 
hot cakes. He can see nothing ex- 
cept the record year of all time for 
his company. 


COLD? NOT BOUCHER 


Jim Boucher of Kellogg is at the 
Blackstone, and even the zero 
weather that greeted him didn’t 


|}make him flinch after the weather 


samples they have been enjoying in 
Rochester this winter. But snow 
and cold haven't slowed down the 
Kellogg plant, which Boucher re- 
ports as going full speed ahead. 


DURANT-STAR COMBINE 

W. C. Durant and Ted Johnston 
are at the Blackstone. In the lobby 
last night Ted Johnston stopped 
long enough to tell an Automotive 
Daily News representative that the 
new Durant is fairly sweeping the 
country, and that the Star at the 
new prices is going magnificently. - 
The Durant organization is staging 
a special exhibit at the Locomobile 
salesroom on Michigan Avenue, and 
it is drawing like a mustard plaster. 


McCLAREN TIRE SALES 
Los Angeles, Jan. 31—A 27 per 
cent. increase in sales of McClaren 
tires in 1927 over the previous year 
on the Pacific Coast is reported by 
Harry E. Williams, Pacific Coast 
manager for the McClaren Rubber : 





Company. 





be no shortage in the supply of 
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EXPORTS OF TIRES 


struction of which is 


pow et AND STAB CARS are equipped with this new one-piece 
windshield, operated by a one-hand controfied handle, the con- 
clearly shown in the “open” position. View at 
apper right shows appearance of handle with windshield closed. 








TO EUROPE GAIN 








Shipments to Poland 
And Danzig Show 
600% Increase 





Special frem A. B. N. Washington Bureau 

Washington, Jan. 31.—Exports 
of American tires to Poland 
and Danrig will show a cemark- 
able increase for 1927, as com- 
pared with the previous year. Fig- 

ures for eleven months show a 
total value of $261,715 as against 

$50,719 for the entire year 1926, 

an increase of more than 600 per 

cent. 

The rubber division of the De- 
partment of Commerce, in announc- 
ing the figures today, explained that 
the United States’ share of the 
Polish trade would be much greater 
if it were not for the government 
Polish dealers, 
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according to foreign advices, assert 
that the demand for American tires 
is increasing, but that importations 
are limited by the government. 
Statistics recently compiled by the 
central statistical bureau in War- 
saw place the total number of au- “American tires are generally re- 
tomotive vehicles on July 1, 1927, at | garded as superior to other makes,” 
22.281, an increase of 2.626 units over |says the American consul, “with re- 
the number recorded January 1,; gard to mileage, as well as guaran- 


of the year, followed by Englebert, 
Michelin and Dunlop. Distributors 
grant discounts of 25 per cent., plus 
a bonus at the end of the year from 
8 to 10 per cent. 








1927. jtees given by the manufacturers. 
Two American makes led in sales’ Balloon tires constitute about 60 
in Poland during the third quarter per cent. of the total tire sales and/ 
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A Super-Power Cylinder : 


Head for CHEVROLETS 


= 70 miles an hour on the open road—power the | 


equivalent of the most expenisve cars, on hills, 
in traffic—pick-up that rivals the take-off of a 
plane—S0 miles an hour in second—is the new 
Chevrolet performance created by the R. & R. 
Giant Super-Power Cylinder Head. 


TWO OPPORTUNITIES 
FOR CHEVROLET DEALERS 
The R. & R. Head makes any new Chevrolet 
faster than any light car competitor and with 
our plan of De Luxe Sport jobs offers real 
profits for live Chevrolet Dealers—ask us 


about it! 
—For All Dealers 


Pep up your used Chevrolets by installing an R. & R. 
Head. This means quicker turnover on your used 
jobs and paves the way for more new car sales. 


The power head complete, including 1'4-inch Strom- 
berg carburetor, sells for $89.50 f. o. b., Anderson, 
Indiana. The racing head with two 14-inch carbure- 
tors, $125.00. For dealer franchise and terms write, 


R & R MANUFACTURING CoO. 
Anderson, Ind. 
Cable Address—RCO 





—— to increase in the near fu- 
ure.” 

The United Kingdom is experi- 
encing another tire ware. Several 
leading companies have made 
further price reductions to counter- 
act a 15 per “cent. reduction by 
Michetin. 

These price reductions bring the 
Sizes most in demand to the lowest 
level ever attained in the Kingdom. 
For example, a 27 by 4.40 inch tire 
costs about $12 retail, according to 
a report from the American com- 
mercial attache. 

The preference in the United 
Kingdom is decidedly for low- 
pressure casings for use on pas- 
senger cars. The type most in de- 
mand represents a casing half way 
between the balloon and high- 
pressure casing. On trucks and 
other commercial ~vehicles solid 
tires are in general use, although 
pneumatics are gaining in popular- 
ity for buses and coaches. 

News comes from Giasgow, Sdot- 


Oklahoma Motor Truck 
And Bus Ass’n to Meet 





USKOGEE, OKLA., Jan. 31 (U. T. P. S.).—Between 
200 and 250 bus operators of Oklahoma are expected 
to be in Muskogee, February 20 and 21, to attend the annual 
convention of the Oklahoma Motor Truck and Bus Operators’ 





Association. 

Dates for the meeting have been 
announced by Ward Faulkner, 
president of the Ward Way, Inc., 
who is a director of the state asso- 
ciation and in charge of convention 
arrangements. 

While the definite program has 
not yet been fully formulated Mr. 
Fauikner said that fifteen or twenty 
of the leading bus operators of the 
Southwest are expected to speak on 
various problems of the industry. 
Mr. Faulkner's lines, which radiate 
in every direction from Muskogee, 
will transport the delegates here 
free of charge. 

The American Automobile Associ- 
ation, the Pickwick interstate bus 
lines and the state Corporation Com- 
mission, which has charge of bus 





ber Company of Akron will estab- 
lish a factory near that city, a Brit- 
ish subsidiary company having been 
organized. Property which has been 
acquired was erecte@ by the Air 
Ministry during the war. Machin- 
ery is being installed and operations 
are expected to start shortly. 

The outlook for American casings 
is good in Germany but dealers are 
holding only small stocks. The tire 
trade is increasing with the greater 
use of automobiles, and balloon cas- 
ings are in greatest demand for 
passenger cars. In order for Amer- 
ican manufacturers to increase sales, 
it would be necessary for stocks to 
be kept on hand and the fact adver- 
tised 


An American make ranks second 
in volumn of sales in the French 
West Indies. However, dealers feel 
that the tariff renders importation 
of American casfhgs practically pro- 
hibitive. Two American makes 
jumped into the lead in the Brazil 
market in the last quarter while 
four other American makes got 





land. that the India Tire and Rub- 


regulation in the state, will have 
representatives on the program, it 
is planned. All addresses will be 
followed by round table discussions. 

One of the principal topics to 
come up will be interstate bus oper- 
ation. Mr. Faulkner said that nu- 
merous state bus operators had com- 
plained of competition of interstate 
lines which traverse their territory 
and are not subject to the regula- 
tion of the state Corporation Com. 
mission. The bus operators also-are 
expected to plan a lobby for the 
next session of the state Legislature. 
The bus operators are now burdened 
with seven different taxes, and fear 
that efforts will be made to inflict 
others. ‘ 

“The bus operator is willing to 

pay his part of the taxes,”- Mr. 
Faulkner says, “but feels that 
enough is enough. We are paying 
all we can stand now, and have 
decided we must fight for our rights. 
We realize we should pay for the 
use of the public highways, and we 
are doing so. But it has been too 
popular to hop on the bus operator. 
We think the Legislature and the 
public should know our side.” 
A general program of education, 
both for the public in its attitude 
toward bus transportation and also 
for the operators with suggestion of 
better service to the traveling public 
will be taken up, it is planned. 

COMPANY REORGANIZES 
Union City, N. J., Jan. 31.—The 
Union Automobile Company, dis- 
tributor for Willys-Knight and 
Whippet cars since 1910, has com- 
pleted a reorganization with Howard 
Meeks as president and Joseph A. 
Gombs as general manager. Mr 


Gombs, who has been active in Hud- 
son county auto circles for twelve 
years, is a newcomer to the Union 





some business. 


Automobile Company. 
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. turers seek. 





first letter. 





WANTED — Brand new 1928 
automobile completely equipped 
with all accessories. 
particulars, price and terms in 
Address 300,000 
New York families, care New 
York Evening GRAPHIC, 350 
Hudson Street. 





Give full 





How would you like to follow up on 


An “Automobile Wanted” advertisement 


Would you like 300,000 new, live 
names on your prospect list for 
1928? Sixty-five per cent. of the 
300,000 and more families read- 
ing the New York Evening 
GRAPHIC are not car owners. 
And the other 35% are looking 
ahead to getting “something just 
a bit better this year.” 


This is one of the salient points in 
a recent survey conducted by The 
GRAPHIC. The questionnaires 
contained over forty questions. 


When a newspaper’s readers are 
willing to be frank, and take time 
to answer forty questions about 
their homes and habits, occupa- 
tions and incomes, their families 
and life, what they eat, use, read, 
and do for recreation and pleasure 
—that, surely, is reader- 


this 65% non-ownership of cars, 
excellent sales prospects, to say 
nothing of selling the other 35% 
who have already tasted motor- 
owning joy. 

“That’s the best close-up of a 
tabloid market I have ever seen” — 
an official of one of America’s 
three leading advertising agencies 
was referring to The GRAPHIC 
Survey. 


But behind this Survey are 
the principles on which The 
GRAPHIC is founded, principles 
that built solid circulation, caught 
reader-interest, gained reader-con- 
fidence and responsiveness. It is 
adherence to the principles of 
editing a newspaper for the entire 
family that brings The GRAPHIC 


to the fore as New York’s pre- 
dominant, convenient-size, evening 
newspaper. 


It is this reader-confidence and re- 
sponsiveness that is shooting The 
GRAPHIC’S circulation steadily 
upward—300,000 guaranteed, with 
January, 1928, average headed for 
nearer 400,000; with healthy 
national advertising increase over 
1926 — 174,534 lines gain; and 
national lineage for January, 1928, 
to pass the 50,000 mark—well in 
excess of 1927. 


“Success begets success” is an old 
saw but none the less true. The 
harassed automobile manufac- 
turer or salesmanager wondering 
how he is going to pass or keep 
abreast the sales of rivals may well 
consider a new and fertile 
field. There are many live 





interest. 





“Skilled Labor’ was given a 
as occupation on 38% of 
the questionnaires. With 
skilled labor representing 
the number it does, and 
high average incomes, 
here is the “ability to buy” 
that automobile manufac- 








Answers to “300,000 Autos Wanted” 
have been received in January from 
Buick, Chevrolet, Chrysler, Dodge, 
Erskine, Nash, Oldsmobile, Stude- 
baker, Velie, Whippet and Willys- 
Knight—far-sightedness on the part of 
these manufacturers who want sales! 


S “leads” in this “Auto 
wanted—1928 model, give 
full particulars.” “To the 


winner — the gravy!” 
which implies. of course, 
Action! 


Drop a line and let us 
send you a copy of The 
GRAPHIC’S Survey. It 
47 will surprise you. 











It is easy to see, then, in ‘NY 








NEW YORK 


EVENING GRAPHIC 


350 Hudson Street, New York 


W. I. ENGLEHART 


National Advertising Manager 


EDWIN T. BURKE 


Automotive Adv. Manager 


Come up and see us at the 
Hotel Stevens—Suite 1704-5-6 


CHICAGO OFFICE 
CHARLES H. SHATTUCK 
Western Mgr. Macfadden Pub’ns 


J. M. GRASSICK 


Western Adv. Manager Graphic 
168 North Michigan Blvd. 


Signed by 300,000 able-to-buy? 
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SALES SLIPPING 
IN CINCINNATI 


Show Activity Fails to 
Carry Through 





January 
By R. BURLINGAME 
INCINNATI, Jan. 31.—Dis- 
/ tributors in the Ohio Valley 


are at a loss to reconcile the slump 
in January sales, in view of what 
appeared to be unusual interest in 
the new offering at the Cincin- 
nati show. 


} 

Registrations for the month in| 
Hamilton county, up to and in-| 
cluding January 25, showed a de-| 
crease of 782 in new car sales, as | 
compared with the same period a| 
year ago and a decrease of 202 as} 
compared with the same period in| 
December, 1927 
Attendance records for all time | 

| 


were broken at the Cincinnati show 
during the week of January 15, as| 
was the amount of money taken in | 
for admission. As the metropolis of 
the Ohio Valley, Cincinnati drew 


heavily from the southern half of | 
Ohio, western Indiana, northern | 
Kentucky and 


West Virginia in| 
but reports to dis- 
tributors from those sections indi- | 
cate business conditions are on a} 
par with those in 


show patronage 





far as automobile sales are con- 
cerned, 
What is causing comment and 


much speculati 
is the fact that 
keeping well 
January, 1927, in ¢ 
of 43 per cent. ir 
While used car business for the 
present month 
with January last 
considerably under 
ber, 1927, when used car sales in 
Hamilton county reached the re- 
markable total of 6,576 
It is contended by some dealers 
that used car registrations tend to 
indicate buyers are showing a pref- 
erence for the better grade.of used 
cars, selling from $500 to $800, 
with the dealer's guarantee, rather 
than new cars listing from $500 to 
$1,000. This cheory, however, is 
not concurred in by any consider- 
able number of dealers. 
Frank J. Santry, head of the 
Wash-Cincinnati Company, Nash 


vear, the total is | 
that of Decem- 











Cincinnati in sO}market it is a rather hard task to 
get them back,” 
: 

col } in 
on Among distributors | think it reflect 
ised car sales are | business in ised 
ip with the record of | conditions 
nae # ’ | - . 

he face of a slump} business will resume its even tenor 
new car sales./ when buyers, halted by propaganda 


compares favorably | market. 





$2,350. 





EW LA SALLE BUSINESS COUPE for two passengers, introduced for the Na- 
tional Automobile Show, is built on 125-inch wheelbase. Its seat is wide enough 


for three occupants. The car includes parcel as well as luggage compartments. Price 


























distributor throughout the Ohio! 


Valley, attributes the slump solely 
to the psychological effect of ap- 
peals broadcast By Ford and other 
manufacturers of lower priced| 





cars, asking the public to wait for | 
| 


their 1928 announcement. 
“Once you get people out of the | 


said Mr. Santry. 
nothing unusual 
used car registrations. I/| 
] simply the normal 
cars General | 
excellent and our 





To me there is 
the 


are 


urging delay, get back into the 


“Coming on the heels of the slow- 
up during the latter part of 1927 
the January slump is disappointing, 
but I cannot see anything in the 
situation to frighten us.” 

J. W. Tarbill, Packard distributor, 
who is president of the Cincinnati 
Automobile Dealers’ Association and 
a director of the National Automo+ 
bile Dealers Association, also sees 
in the present condition the result 











Fisk Reports Large 
TireOrdersFromFord 


Springfield, Mass., Jan. 31.— 
Harry G. Fisk, vice-president of 
the Fisk Rubber Company, stated 
that contracts have been received 
from the Ford Motor Company 
of Detroit for several hundred 
thousand tires, and portions of 
the plant are running night 
shifts to rush the work. Ii is 
understood that the order was 
received two weeks ago and that 
prodaction started immediately. 
More than 5,000 tires are being 
turned out daily on this contract, 
it is reported. 








of the appeal for delay. 

“It seems remarkable, but it is a 
fact that in our own business we | 
experienced a surprising increase in | 
December, while the slump this 








Of course, the plea to wait was di- 
rected to buyers of lower and me- 
dium’ priced cars, but it affected all 
lines. Our effort now must be ex- 
erted toward getting the public 
generally back into the market for 
spring business. Small dealers have 
made no money for several months 
and are in a bad way. This is true 
all over the country and whether 
they can hold out until business 
opens up again is the question.” 
An unusual situation in this sec- 


month is equally surprising to us. 








tion of the country is presented by 
figures on new and used car regis- 
trations. While Chevrolet sales 
throughout the country, accord- 
ing to factory announcement, will 
constitute about 78 per cent. of the 
total sales for the month, the ratio 
in this territory will be even great- 
er. Of the 1,039 new cars sold up 
to and including January 25, ap- 
proximately 90 per cent. were 
Chevrolets. As an example, of 
fifty sales registered Wednesday, 
January 18, thirty-five were Chev- 
rolets, four Buicks, two Fords, two 
Chryslers, one Paige, one Dodge, 
one Hudson, one Essex, one Whip- 
pet, one Hupmobile and one Gen- 
eral Motors truck. 

New car registrations for the first 
twenty-five days of January, 1927, 
were 1,821, compared with 1,039 for 
1928. while used car registrations 
for the same period, respectively, 
were 5,313 and 5,254. December, 
1927, registrations showed 1,853 new 
and 6,576 used cars. January, 1927, 
totals were 2,005 and 5,959, re- 
spectively. 


NEW DEALERSHIP 
Peoria, Uil., Jan. 31—The Kaem- 
merling Motor Company, newly or- 
ganized with G. J. Kaemmerling as 
its head, has taken the dealership 


KISSEL FEATURES | 
NEW WHITE EAGLE 


HICAO, Jan, 31.—A 

characteristic line of 
cars, exhibited at the Colis- 
eum by the Kissel Motor Car 
Company, is stirring up not 
a little interest among visi- 
tors of the National Automo- 
bile Show. 


Foremost among the new models 
shown is the new Kissel White 
Eagle, a speedster finished in ivory 
white, powered with a model 90 
special built Kissel straight eight 
115-b. h. p. engine, and said to be 
capable of a speed of 100 miles per 
hour. It is mounted upon a Kissel 
specially designed frame, hung low 
to the ground, and with a 131 inch 
wheelbase. 

The new smaller eight, known as 
Model 8-80-S, has a new chassis of 
125-inch wheel base and a complete 
new array of body styles are fea- 
tured, including a 4-door brougham- 
sedan, a four-passenger Victoria, a 
coupe-roadster and a five-passenger 
sedan. The prices are $1,895 
and $1,975. ‘The Kissel 8-80 en- 
gine is now made with a high com- 
pression cylinder head. It is 2% 
by 4% inches with horsepower rat- 
ing of 26.5, and 246 cubic inch dis- 
placement. 

The smaller Kissel comes in four 
body styles, a four-door brougham, 
a Victoria, sedan and coupe-road- 





| ster, and priced at $1,495 to $1,595 
|at the factory, standard equipped. 


This model has a 117 inch wheel- 
base, measures only 68 inches in 
height and is powered with a Kis- 
sel six cylinder 2% in. x 4% in. 
motor. It is claimed to have a speed 
of 70 miles per hour and exceptional 
getaway in traffic or open road 
driving. 

All Kissel bodies have a _ pro- 
nouncedly foreign appearance, and 
among the exterior features the 
absence of the sun visor is pro- 
nounced. This has been offset by 
a marked downward slope of the 
forward position of the roof. This 
serves the same purpose as a visor, 
effectively eliminating the direct 
glare of the sun. Also bows’on the 
rear quarter panels are eliminated 
and give the bodies a more sweep- 
ing effect. i 

The interiors possess many refine- 
ments, including a new engraved 

















In every community there is a cer- 
tain element of automobile business 
that is essentially Pierce-Arrow. And, 
essentially, this is the preferred auto-: 


mobile business of every community, 


THE PIERCE-ARROW MOTOR CAR 
COMPANY ~* ~ * BUFFALO, N. Y, 


PIERCE-ARROW 























for the Willys-Overland products in | silver-finished instrument panel 
seven central Illinois counties. Sales- 
room, offices and service station will 


be opened February 1. 





mounted in the center. 





SITUA ATTA AT OTT 
S.C 


FOR SALE 


Complete Worsted Mill up- 
to-date in every respect. 
Perfect condition. Capacity 
13,000 to 15,000 pounds per 
week. Utexcelled labor con- 
ditions. American Appraisal 
Co. replacement value $596,- 
496.49. Can be purchased for 
less than one-half this 
amount. 


LLM MM 





= 
= 
= 
= 


Automobile manufacturer can save 
entire cost of mill in one year by 
manufacturing own fabrics. 


| 
| 


Photograph and full particulars on request. 


HARRY W. MEHL, Secretary, 
Bondholders Protective Committee, 
202 Marine Bank Bldg., Erie, Pa. 
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HENRY FORD 
rites About 
This New Market 


---and its new sales possibilities for man- 
ufacturers in ‘86% of America,”’ the new 
book for business men. Mail the memo 
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below for it. 


HENRY FORD and 31 of 
the country’s other lead- 
ing thinkers, including 


Walter P. Chrysler 
Herbert Hoover 
Andrew W. Mellon 
Arthur Capper 
Walter Teagle 
Charles E. Mitchell 
Otto H. Kahn 

Elbert H. Gary 

Dr. Julius Klein 


have written a new book for 
business men. It is entitled 
“86% of America,” and tells 
about the new market poten- 
tialities of the American 
Wage Earner. Copies of this 
book are available to automo- 
tive executives. Merely mail 
the memo below. 


Writes Mr. Ford, in part: 
“Business has grown as a di- 
rect result of the growth of the 
people’s margin of leisure, be- 
cause it is in their leisure 
hours that the people’s minds 
expand and their sense of a 
fuller life grows strong... . 
Leisure time is a period of 


‘ consumption and of the use of 


various utilities which are not 
employed when the commu- 
nity is at work. People who 
have more leisure . . . must 
have more transportation 
facilities.” 


American Wage Earners Are 


the New “Leisured Class” 


Look at the hordes of cars 
parked by workmen outside of 
industrial plants. The Amer- 
ican Wage Earner, who has 





No obligation. 





Henry Ford 


enjoyed a 247 per cent. income increase 


during the past twelve years, is today, for 
the first time in history, a market for auto- 
mobiles and accessories. Never before 
considered by automotive merchandisers, 
the Wage Earner is an entirely new, un- 
touched market. Because he happens to 
constitute 86% of America, the Wage 
Earner may even make or break the leaders 
of yesterday. 


Just as the once privileged “white collar” 
worker has been sold cars through magazine 
advertising, so may the Wage Earner. But 
only through O-N-E magazine. The O-N-E 
magazine specifically edited for him. The 
only great national magazine concentrating 
in the new Wage Earning market. That 
magazine is True Story. 








Half of True Story’s Wage 
Earning readers already own 
cars; are prospects for acces- 
sories, or new cars. The othe=« 
half are waiting to be told, 
about the joys of motoring, | 
for the first time in their lives, 
through the pages of “the only | 
magazine they read” ....} 
the only great national maga- | 
zine concentrating in the new 
Wage Earning market. 


You owe it to your com- 
pany to learn more about this 
new market for your produc- 
tion. Write for the new book 
about the Wage Earner, “86% 
of America.” No obligation. 
Mail the memo form today. -» 


Tre ONLY €reat Nasional Magazine 
Gencenwating in The New 
ai Wage Earning Marner 
1928 Broadway, New York 


Piease send me “86% of America.” Neo obli- 
gation, of course. 
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“Complete Dodge Line to Be 
Exhibited at Philadelphia 


Philadelphia, Pa., Jan. 31.—A 
new note in automotive merchan- 
dising has been struck by Dodge 
Brothers in the Transportation 
Exposition to be held in Philadel- 
phia February 6-18, — inclusive. 
Under one roof and occupying a 
floor space of 44,000 square feet, all 
of the passenger car types, trucks, 
commercial cars and coaches 
made by Dodge Brothers and its 
Graham Brothers truck division 
will be displayed for a period of 
two weeks—admission free. 

The exposition is to be held under 
the auspices of the Dodge Brothers 
dealer, Thornton-Fuller Auto Com- 
pany, and in the latter's mainte- 
nance plant, 24th and Brainbridge 
Streets. 

This is said to be one of the 
most complete expositions of auto- 


motive transportation ever shown 


by a single company in Philadel- 
phia and quite likely in the United 
States. There will be 148 trucks, 
cars and commercial vehicles, in- 
cluding nineteen passenger car 
types, shown. All of the usual 
truck body types will be exhibited, 
as well as many of those rarely 
seen in an automotive show, such 
as line wagons used by telephone 
companies, oil tank trucks and 
truck chassis with a wide variety 
of special equipment. 

Five different truck sizes ranging 
from one-half a ton to two tons 





capacity and powered with four- 
cylinder and six cylinder Dodge 
Brothers engines will be displayed. 


+ The whole field of truck uses will be 


covered so that‘ any business man, 
no matter in what field he is in- 
terested, will find the show educa- 
tive. Those who designed the exposi- 
tion have made it as comprehensive 
as possible. To this end, many man- 
ufacturers of special equipment for 
Dodge Brothers engines and chassis 
will show their equipment and send 
their representatives to the exposi- 
tion to demonstrate the uses of their 
products. 

The passenger cars are being 
shown in such types as are adapted 
for commercial use, such as equip- 
ment for sales representatives. A 
complete line of motor buses and 
motor coaches will be shown, includ- 
ing school buses. 

Dodge Brothers dealers within a 
radius of 200 miles are planning 
to attend the exposition and to have 
many of their prospects visit the 
display, embracing the opportunity 
to see so many different types of 
commercial motor vehicles dis- 
played at one time. 

There have been half a dozen 
automotive shows aiming to be 
comprehensive, held in the Middle 
West, but in the Philadelphia 
Transportation Exposition it is the 
plan of the Dodge Brothers officials 
to cover the automotive field com- 
pletely and with the products of a 





single company. 








The Better 
Shock 
Absorbers 


TWO-WAY: WAHL TWO- 
WAY ACTION controls both 
upward and downward .move- 
ment of the car body, preventing 
both bouncing and bottoming. 


STRAPLESS: The WAHL 
SPRING BRAKE has a rod 
connection to the axle which does _ 
not stretch or break and which 
mever requires adjustment. 


GREASELESS: The WAHL 
SPRING BRAKE has no metal 
bearings nor any metal-to-metal 
contact in its entire construction. 
Therefore it requires no lubri- 
cation. 


NOISELESS: 
SPRING BRAKE 
grunting, squeaking, 


The WAHL 
is quiet—no 
chattering, 


(For lighter cars) 


Complete set of 
four for lighter $22.00 
ONG iuwsceeees 


Half set (2), $11.50 


See 
the 


the exhibit 


better 


special 


1820 Roscoe Street 





WAHL TWO-WAY 
/SPRING-8RAKES 


WAHL SPRING BRAKES have 


motor world’s ideas about shock absorbers. 


rattling or slapping. the ride. 
Wahi Spring Brakes are quickly and easily attached, using 
the standard drillings provided by the car makers. 
WAHL WAHL 
JR. SIZE STANDARD SIZE 


shock absorbers, in 


Chicago Automobile Show, January 28 to February 4. 


THE WAHL COMPANY 
Chicago, Illinois 







revised the whole 
If you want 
to sell shock absorbers in 1928, don’t lose sight of these 
vital facts :— 


WATERPROOF: The drum is 
securely sealed against water and 
dirt, so the WAHL SPRING 
BRAKE operates uniformly and 
perfectly under all weather con- 
ditions. 


SELF-ADJUSTING: The WAHL 
SPRING BRAKE is self-adjusting 
to every change of load in the car 


and to any possible wear. It needs 
no adjusting after use. 
REDUCES SHIMMY: The rod 


connection between the car body 
and the axle controls shimmy and 
side sway and gives added steering 
efficiency. 

FREE CENTER: Over slight 
ripples in pavement, the WAHL 
SPRING BRAKE permits perfect 
flexibility of car springs, because 
the Spring Brake has a perfect 
“free center.” It never stiffens 


(For heavier cars) 


Connie ot! $31 50 
cars 


ee ee ee 


Half set (2), $16.50 


of Wahl Spring Brakes, 
Space 98, at the 








G. M. DISPLAY OF 
TRUCKS ATTRACTS 


Transportation Line 
Complete With 
New Units 


Chicago, Jan. 31.—An imposing 
display of trucks, chassis and en- 


engines by the General Motors 
Truck Company is proving one of 
the big centers of attraction to 
visitors of the National Automo- 
bile Show, especially to business 
and transportation men. 

The newest additions to the G. M. 
truck line are the T-11 half-ton and 
T-19 one-ton models, but the exhibit 
includes also the T-20, T-40 and 
T-50 lines. 

A 150-inch wheel base T-50 chassis 
of two tons capacity is powered by 
the Master Buick six-cylinder en- 
gine, with worm drive and disteel 
wheels, dual in the rear. 

A T-19 126%-inch wheel base 

chassis is equipped with the new 
Pontiac Six engine. This truck has 
a four-speed-and-reverse transmis- 
sion, bevel drive, four-wheel brakes 
of Bendix type, full-crown fenders 
and a complete assembly of instru- 
ments on the dashboard, including 
oil-pressure gauge, ammeter, speed- 
ometer, choke and throttle control. 
The hood is finished in light green 
Duco. The price is $745. 
The T-19 standard panel type lists 
at $1,035 and is done ih Vermont 
green, with black fenders. Among 
the features of this job are a new 
steel-lined door to the drivers’ com- 
partment, a side seat which folds up 
and out of the way, and a dome- 
type light at the right side back of 
the cab. Tire equipment includes 
30x5.00 commercial cords. 

A Pontiax Six engine is also 
used on the T-11 panel type, Jist- 
ing at $770, which is marine blue 
with vermilion belt and striping; 
twin-filament headlights, full 
crown fenders, electric windshield 
cleaner, one-piece windshield, 
leather driver seat are standard 
equipment. 





FIRM CHANGES NAME 
Portland, Ore., Jan. 31 (U. T. P. 
3.).—The firm name of the Dun- 
‘ing Motor Car Company, Ford 
‘ealer, has been changed to the 
'. H. Blackwell Motor Company. Ce 
*.. (Cam) Wilson will continue as 


Seattle Jobbers 
Find Co-operative 
Delivery Cheaper 


Seattle, Jan. 31—That co-oper- 
ative delivery among the ‘parts 
jobbers of Seattle has cut delivery 
costs squarely in two and has also 
resulted in more customers com- 
ing to the jobbers’ stores to buy 
over the counter, is the report of 
G. F. Morrissey, Northwest Bear- 
ing Company, Seattle, to E. P. 
Chalfant, executive vice-president 
of the National Standard Parts 
Association. 

The plan involves co-operative 
delivery of merchandise on a sched- 
ule of two or three deliveries each 
day by a transfer company hired 
especially for that purpose. 

“The plan has been effective,” 
said Morrissey. ‘Probably its_best 
effect, aside from the cost saving, 
has been the bringing of ‘customers 
to the stores where we are afforded 
the opportunity of personal contact 
and of selling them more and bet- 
ter merchandise than if we did not 
see the customer so often. 

“We started last spring with the 
prime object of eliminating the 
frightful cost of special deliveries. 
Each of the jobbers was then em- 
ploying one or more motorcycles, 
and the committee which investi- 
gated the problem estimated that 
we were spending nearly $60,000 a 
year just to deliver merchandise, 
and figuring on a co-operative basis, 
this could be cut in half. 

“Then we started our co-operative 
delivery plan. A reliable transfer 
company rented a place close to the 
parts jobbers district and put three 
light trucks into service. They could 
have put more if we had needed 
them. The city was divided up into 
districts, north, south, and west 
Seattle. We started making two de- 
liveries a day to outlying districts 
and three to the close-in sections, 
“The trucks leave the central sta- 
tion at 9 in the morning and@ at 3 
in the afternoon, giving, two com- 
plete deliveries a day. If a customer 
wants anything between those hours, 
we call a motorcycle for him, but he 
must pay the charges. 

“The charges are very light; in 
fact, we were astonished when the 
central transfer company made them 
to us. 

One to ten pounds, 20 cents; ten to 
twenty-five pounds, 25 cents; twen- 


GETS FRANCHISE 
IN KANSAS CITY. 


Daugherty Motor to 
Handle Whippets, 
Willys-Knights 


Kansas City, Jan. 31.—An- 
nouncement is made by Willys~ * 
Overland, Inc., of the appoint-' y 
ment of the H.: A: Daugherty:::‘: 
Motor Company as distributor for.. ,; 
Kansas City for Whippet and 
Willys-Knight motor cars. The 
new organization will start opera-) (! 
tions on February 1, and Sam) 
Ramsey has been appointed gen- 
eral manager. 


Mr. Ramsey is a well-known auto- 
mobile merchant in Kansas and 
Missouri, having formerly been con ‘ 
nected with the Willys-Overland 
organization at one time as branch 
manager and also having controlled 
the distribution of Oldsmobile cars 
in this section. 

The new distributor will occupy 
the building formerly occupied by 
the Willys-Overland branch. 

The deal involved in signing up’ 
the H. A. Daugherty Motor Com- 
pany was completed on January 19; 
following the announcement of the’ 
new Whippet prices and the intro- 
duction of the new Willys-Knight 
Standard Six model which has ate 
tracted widespread interest among”!! 
motor car users in the price range 
just above $1,000. 

The appointment of a distributor= 
ship in Kansas City is in line with 
the general policy of Willys-Over- 
land of relinquishing factory 
branches and replacing them with ; 
distributorships. 

Through the use of the Willys- 
Overland branch headquarters in =; 
Kansas City, the H. A. Daugherty 
Motor Company has at its disposal 
full service facilities for the care of 
all Willys-Knight and Whippet cars, 
in the territory, fully organized and 
on a complete working basis. i 

The company is also in position... 
to fill all demands for parts through , , 
an especially well organized e 
division, 
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They are also putting in a motorcy~#i* 
cle so that they will get the im‘: 
stantaneous service on the needs fori: 
repair shops, and so forth. If some:: 





ty-five to fifty pounds, 40 cents; fifty 
pounds, special rates. 





‘ales Manager. 


“These rates are inside the city. 


one wants something. at once, the 


to 150 pounds, 75 cents; over 150|company wil employ its motorcycle 


and send it out and collect fro 
them.” 


weeks 





Out of an experience of 20 
years devoted to quality man- 
ufacture, comes the new 


Ye NEw 





Hupmobile Century line embracing the 
century's greatest contribution to style, 
speed, power and strength. Radically new 
and individual in body design, the new 
Hupmobiles introduce new high levels of 
luxury in the moderately priced field. Luxury 


CENTURY 


PALATIAL LUXURY 


MATCHES 


BRILLIANT 
PERFORMAN 


of finish, of upholstery, of 
equipment, second only to Vi 


os 


i. 


a 





truly luxurious qualities of 5% 


ing impressions 


Detroit, Michigan 


riding, driving and smooth performance. 405: 
You may be safely guided by your first pleas- rie 


of the new Century line, 


knowing that Hupmobile’s own high sthnd- 
ards of quality have been strictly enforced 
through every stage of their production. v Balt 


On Display at the Automobile Show and at all Hupmobile Dealers 
Hupp Motor Car Corporation 


he 
aah d i’ CENTURY : 
'T eS [XK 15 EIGHT : 


2098 ats 


of the Century 
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FEDERAL EXHIBITS 
LATEST IN TRUCKS 


Line Designed to Meet 
Modern Commercial 
Requirements 


HICAGO, Jan. 31.—There 
can be no argument that 
among the truck exhibits at 


’the National Automobile 
' Show, that of the Federal Mo- 


tor ‘Truck Company is second 
to hone in. attracting atten- 
tion. 

Covering a range of trucks up to 
seven and a half tons, with both 
fours and sixes included in the line, 
Federal is demonstrating to Chicagc 
truek prospects that its equipment 
is ready to be applied to the success- 
ful solution of any commercial trans- 
portation problem. 

Among the truck models shown 
at the Coliseum, model T-20, which 
is also known as the Federal Road 
Builder, is stated to be the latest 
member of the Federal family. 
This truck has a wheel base length 
of,115 inches and is powered by a 
four-cylinder engine of 4x5 inches 
amd equipped with a four-speed 
transmission, which is mounted 
amidship. 

Very popular models are the twc 
one-~ton Scouts, FW and F-6. Thr 
first: is a four-cylinder job, with 
Standard wheel base of 124 inche: 

and 136 inches optional, 314x414-inch 
engime and three-speed and reverse 
transmission in unit with engine and 
clutch, and it uses a bevel gear driv- 
en rear axle. Model F-6 differs from 
it by having a six-cylinder engine 
Of 2%x4% inches. 

Other jobs, including the T6B and 
T6W, are two-ton six-cylinder jobs, 
with 3%4x4%-inch engine, four-speed 
transmission amidship and the use 
of bevel and worm-driven rear axle 
onthe first and second model, re- 
spectively. Standard wheel base 
length is 143 inches, with 155, 168, 
180, and 132-inch wheel bases op- 
tional. The two-ton four-cylinder 
models are T2B and T2W, bevel and 
worm-driven, respectively. Both use 
a 4x5-inch engine, four-speed trans- 
mission amidship . and  143-inch 
standard wheel base, options: provid- 
ing: for lengths of 132, 155 and 168 
inches. 

Model B6 is a three-ton job, with 
six-cylinder engine 3%x5 inches, 
and«seven-speed transmission, with 
overdrive mounted amidship. The 
rear axle is worm-driven and stan- 
dard wheel base length is 191 
inches, with options for 155, 167, 179 
and 217 inch lengths. 

The four-ton model W4 is a four- 
cylinder, seven-speed, worm-driven 
job. The engine is 434x5% inches, 
and wheel base length is standard 
at 164 inches, with 136 and 188 inch 
length optional. Model X8 is a 
heavy duty seven and one-half-ton 
truck on 162-inch standard ‘wheel 
base, with optional lengths of 155 
and 186 inches; its four-cylinder 
engine is 5x6 inches. 


GOODMAN ELECTED NEW 
HEAD OF LOUISIANA 
TIRE DEALERS’ ASSN. 


New Orleans, Jan. 31.—U. S. 
Goodman, ‘Shreveport, La., was- 
elected president of the Louisiana 
Tire Dealers’ Association at the or- 
ganiaztion meeting at the Hotel 


Roosevelt, attended by 160 dealers } 


from various parts of the state. 

Other officers are E. S. Stuckey, 
Monroe, first vice-president; T. S. 
McCants, New Orleans, second vice- 
president; J. M. Barnett, Baton 
Rouge, third vice-president; S. C. 
Ford, New Orleans, secretary-treas- 
urer. New Orleans will be the state 
headquarters. 

At the banquet on the evening of 
the first day H. C. Lee, national or- 
ganizer, and other men spoke. The 
state body of Louisiana will. affil- 
iate with the national organization. 


PAUL F. SIEVING NEW 
MOON CREDIT MANAGER 


St. Louis, Jan. 31—The appoint- 
ment of Paul F. Sieving as credit 
manager is announced by the Moon 
Motor Car Company. For the past 
four years Sieving has been con- 
nected with the accounting division | 
of the Moon factory, where he has 
served in several capacities, includ- 
ing traveling auditor. 
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ACING THE CAMERA JUST BEFORE THE MUSIC AND CHOW —Approxi- 

mately “400 Studebaker dealers from Illinois, Wisconsin’ and Michigan got 

together at the Chicago Show’s first luncheon, held in the Stevens Hotel, Saturday, 
and discussed plans for 1928. 
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manager; Hugh Higginbottom, man- 
jager of distribution; W. L. Shaff- 
|ner, manager of fleet sales, and R. 


700 Oakland Dealers ere 
At Chicago Meeting “i division. iu 


| Following the Chicago meeting, 
| the executives are dividing into two 
|groups, one visiting the important 
|cities in the East and the other 


(Continued from Page 1) | banquet were H. E. Mahaffey, Cen- 


the 
chair can be made far from dry 
and technical and he kept the crowd 
in a good humor while he pointed 
out some fundamentals of business 
in the broadest sense. 

Mr. Tracy told the guests briefly 
what the factory was doing to up- 
hold the dealer organization, and 


ager; B. H. Anibal, vice-president in | tour, the officials will conduct sim- 
charge of engineering; Gordon Le-|ilar meetings, continuing until the 
febvec, vice-president in charge of | middle of March. Thirty-two cities 
operations; E. M. Lubeck, Western/| will have been visited when the 
sales manager; W. B. Sawyer, East- present program is completed. 

ern sales manager; W. E. Fellows, A personal contact will be es- 
advertising manager; W. M. Cham-| tablished with the dealer organi- 
berlin, manager of sales develop-| zation, now 4,400 strong, and five 
ments; R. A. Armstrong, service! times as large as it was in 1925. 





subject in which he holds a|tral Western regional sales man- | those in the West. Throughout each | 


PREDICT LOWER 
USED CAR VALUES 


Executive Session of 
N. A. D. A. Agrees 
On Need 


(Continued from Page 1) 


C. A. Vane, general manager, at 
the conclusion of the meeting. 
“Many of these dealers lost more 
money on their used cars than 
they made on the new cars, and 
the situation demanded drastic 
measures,” 

Vane said that the meeting was 
unanimous in a decision that car 
stocks were lower now than at any 
time in the history of the industry, 
and that they would be kept at this 
consistent lower level. Dealers have 


found that it was more economical 
for factories to carry the raw ma- 
terial in inventory than for the 


uct, consequently the policy hence- 
forth will be to deal with a trading 
base where desired models can be 
obtained on short notice. 

Expressions of opinion at the 
meeting, Vane declared, showed 
that the stagnation caused by wait- 
ing for the new Ford model had 
passed, and that when the weather 
opens and buying begins in earnest 
ithe business will be satisfac- 
|tory. Many regions reported that 
|the outlook for general business in 
| 1928 was exceedingly bright and 
this would encourage automobile 
purchases. 

The following officers 
tors attended :— 

W. R. Hughson, San Francisco, 
president; C. C. Soddington, 
| Charlotte, N. C., vice-president; 
F. W. A. Vesper, St. Louis, treas- 
urer; C. A. Vane, Chicago, general 
manager; C. E. Fisher, Newark, 
N. J.; W. V. Harrington, Minne- 
apolis; J. W. Tarbill, Cincinnati; 
Russell P. Tager, Hartford, Conn.; 
George Hoeveler, Pittsburgh; J. 
T. Stewart, Omaha; Frank Wein- 
rich, San Antonio. 





and direc- 














said the co-operation between the [E 
home office and the field force 
could result only in the success of 
the 1928 campaign. Mr. Glancy, as 
usual, made a direct and sincere 
talk. He said that he saw no rea- 
son why the present year should not 
be the greatest in Oakland-Pontiac 
history. 

“Our confidence in the outlook,” 
said Mr. Glancy, “is reflected in 
our tentative production schedule 
for the year. In 1927 we sold 
191,000 automobiles, and advanced 
from ninth place in point of na- 
tional sales volume in 1926 te fifth 
place. In 1927 we showed a gain 
of 40 per cent., and we have laid 
plans to repeat this advance in 
1928. 

“We have begun the year with a 
record-breaking January produc- 
tion of 19,774 Oakland and Pontiac 
sixes, which compares with 8,038 
made .in the first month of 1927. 
Our February schedule is the best 
we have ever had. In’ February a 
year ago/we built 9,634 cars.” 

Other speakers who addressed the 
dealers at the meeting and the 
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5c word (for daily insertion) 
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When Automotive Daily News can make suc 
investment pay, it is a good medium for all adv 
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POSITION WANTED 





POSITION WANTED—Man of mature 
judgment and experience. 12 years op- 
erating public garages, U-Drive-It organi- 
zations and car agencies. Have disposed 
of Ford agency. Location no object. 
dress Box 152, Automotive Daily }? 
1926 ‘Broadway, New York City. 


H. A. Tarantous, Bus. Mgr., 1926 Broadway, 


DETROIT OFFICE 
Geo. M. Slocum, Mer. 
General Motor Buildine 

Detroit, Mich. 


CHICAGO OFFICE 
Cc. H. Shattuck, Mer. 
168 No. Michigan Ave. 

Chicago, Il. 





Manufacturers’ Representatives 
wanted to distribute storage bat- 
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Passenger Car Equipment 


KEY TO ABBREVIATIONS 
USED IN THIS TABLE 


A C—A. C. Spark Plug Co., Flint, 
Mich. 
AKS—Akron-Selle Co., Akron, O. 
AL—Alloy Steei Spring and Axie Co. 
Balc—Cincinnati Ball Crank Co., 
Cincinnati, O 
Ball—Automobile Equipment Mfg 
Co., Chicago. 
Ben—Benzer Corp., Brooklyn, N. ¥ 
Bif—Biflex Corp., Waukegan, Ml. 
Blo—Blossom. 
Bov—Bovey Auto Heater Co., Chi- 
cago. 
Bro—Brown and Green Ignition 
Sales Co., New York city. 
Back—See Cen. 
Cas—Connecticut Automotive Spe- 
cialty Co., Bridgeport, Conn. 
CBC—See Baic. 
Cen—Central Brass and Fixture Co., 
Bespringfield, O. 
C G—Spring & Bumper Co., Detroit. 
Cha—Champion Spark Plug Co., 
Toledo. 
Chi—Chicago Electric Mfg. Co., Chi- 
cago. 
Cin—Cincinnati Victor Co., Cincin- 
nati. 
Cor—Corcoran Co., Cincinnati, O. 
Corb—Corbin Cabinet Lock Co., New 
Britain, Conn 
Can—Cuno Engineering Corp. 
Meriden, Conn 
Defender —N. Y. Wire & Spring Co. 
Newark, N. J. 
D-R—Delco-Remy Corp.,, Anderson, 
Ind. 
Dua—Dualite. 
Dus—Dustproof Metal Trunk Co. 
Detroit 
Eat—Eaton Axie & Spring Co. 
Cleveland. 
Ele—Mitchell Specialty Co., Holmes- 
burg, Philadelphia. 
Elg—Elgin Clock Ce., Elgin, MM. 
Ex—Electric Storage Battery Co 
Philadelphia. 
Fed—Federa! Pressed Steel Co. 
Chicago. 
Fis—Fisher Body Corp., Detroit 
Mich. 
Gab—Gabriei Snubber Mfg. Co. 
Cleveland. 
G E—Gen. Electric Co., Schenec- 
tady, N. ¥. 
GR—Grand Rapids Metalcraft 
Corp., Grand Rapids, Mich. 
Gro—Grolan Co., Dayton, O. 
Gui—Guide Motor Lamp Mfg. Co 
Cleveland, O. 
‘Mi—Hali Lamp Co., Cincinnati. 
Halladay—See Bif 
Har—Edward V. Hartford, Inc., Jer- 
sey City, N. J. 
Has—Robert H. Hassier, Inc., In- 
dianapolis, Ind. 
Her—Hershey Mfg. Co., Chicago. 
Hex—Detroit Steel Products Co.. 
Detroit. 
Hid—Hilab Products Co., Indianap- 
olis. 
Hil—Hill Products Corp., Chicago. 
Hou—Houde Engineering Corp. 
Buffalo. 


Hun—Hunter. See Elg. 

Ign—Ignition. 

Ind—Indiana Lamp Corp., Conners- 
ville, Ind. oe ee 

— Watch Co., New York 
city 

Joh—Johnson Automobile Lock Co. 
St. Louis, Mo. 

Kel—Kelch. 

Kok—Fulton Co., Milwaukee, Wis. 


K-S—King-Seeley Corp., Ann Arbor 
Mich. 

Lib—Liberty M Works, Pitteburch. 

Lin—Linden. 

i pOwW—See D-R 

iLux—Clock Mfg. Co., Waterbury, Conn. 

Mid—-Midwestern Tool Co., Chicago, 

Mit—Mitche! Specialty Co 


Mot—Moto Meter Corp.., Long Estand | fos 

Mag—W. G Nagel Electric Co., 

Nat—Nationai Gauge & Beaivment Co. 
La Crosse. Wis. 

N E—North East Electric Co., Rochester 

N H—New Haven. Phi. 

New—New Era Spring & Specialty Co.. 
Grand Rapids, Mich 

Per—Perfection Heater & Mfg. Co., Cleve 


and, O. 
Phi—Phinney-Walker Co.. New York city 
pee reaterte Co., Indianapolis, Ind. 
—Appieton Electric Ce., Chicago. 
em—See D-R 
Rochester Mfg. Co., Rochester. 
Sha—Shaler 
She—Sheidon Axle & Spring Co., Wilkes 
Barre, Pa. 
J. Hi. Sager Co., Rochester, N. Y. 
Sta—Standard Mirror Coe.. —— N. Y. 
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York city. 
Sto— Stover Signal Engineering Ce., 





Ste—Stewart-Warner Speedomet Corp., 
Chicago. 


New York cit 


Battery 
Heat In- 
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Set 
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Ster—Sterling Electric Clock Corp., Now 
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TEXTILE PLANTS 
SEE BUSY YEAR 


New York Factories 
Rushed With Auto- 
motive Orders 





Cohoes, N. Y., Jan. 31.—Textile 
plants of this district producing 
cotton goods, sateens, sheetings 
and other upholstery fabrics are 
looking forward to an exception- 
ally busy year due to the enor- 
mous quantities which will be re- 
quired by the leading automobile 
manufacturers. Among the mills 
planning increased production are 
the Harmony Mills, Asbestos Spin- 
ning and Weaving Corporation, 
Little Falls Fibre Company, Roy 
Woolen Company, Watervliet, and 
the Utica (N. Y.) Steam and Mo- 
hawk Valley Cotton Mills. 

Manufacturers report that already 
orders are being booked in fairly 
good quantity, and as the season 
approaches all look for a steady in- 
crease in volume. It was pointed 
out that the Ford Motor Company 
alone would require about 10,000 
yards of cotton cloth for upholster- 
ing, and mills of this section antici- 
pate contracts which will keep thein 
running full speed. 

The Roy Woolen Company, 
Watervliet, producing automobile 
fabrics almost exclusively, reports 
expansion plans under way in 
view of the orders from the auto- 
motive industry which are already 
trickling in. The company has 
placed contract for new ma- 
ehinery which will replace that 
now in use in the weaving depart- 
ments. The installation is expect- 
ed to benefit greatly by allowing 
the firm to increase its produc- 
tion. In the past, this firm has 
been one of the first to feel the 
effects of contracts for upholstery 
fabrics placed by the Ford Com- 
pany, and consequently it is look- 
ing fo to steady operations 
during the entire year. 

Rumors that a section of the 
Green Island plant of the Ford 





EW GARDNER 95, eight-in-line, roadster, built on 130-inch wheel base with a 
115 b. h, p. engine, presents an unusually powerful appearance, thanks to the 

deft distribution of the two-tone color scheme and the extension of the louvre series 
to the cowl side panels. Price $2,095. 























Motor Company might eventually 
be used for Peon upholstery 
fabrics brought forth denials from 
officials. The plant is now grad- 
ually increasing production in turn- 
ing out accessories for the new 
models with day and night shifts in 
effect. ; 
Other plants expecting to receive 
their share of the heavy volume of 
| business sure to be placed are the 
| Slade Products Corporation, Water- 
| vliet, and the Asbestos Spinning and 
Weaving Corporation, Waterford. 
The latter firm has nearly doubled 
in size since starting operations at 
Waterford a few years ago, and is 
now one of the foremost in the pro- 
duction of brake linings 





and auto fabrics. 

An indication of the growth of 
|} the automotive industry is reflected 
i a survey which shows that ap- 
proximately 10,000 workers are being 
|employed steadily in textile plants 
lof this district producing automo- 
| bile fabrics, and it is freely predict- 
ied that this number will be greatly 
| increased during the coming year, 
| due to the general expansion of the 
|entire industry. 


_—— ADVERTISEMENTS 
IN THE AUTOMOTIVE DAILY 
NEWS BRING RESULTS 
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motor cars. 


trimming problems, 
See how WIRE ON 











Quality Has No Substitute 


ARTER’S WIRE ON Bindings are designed 
with complete knowledge of automobile 
requirements and 
refinements in the finishing of today’s fine 


_ The Geo. R. Carter C 
with any manufacturer in working out their 


at Carter’s Display, Booth 128, Bal- 
cony, Chicago Automobile Show. 







Connersville, Ind. 
WIRE ON PRODUCTS 
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o. will gladly co-operate 
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Brake Lining Assn. 
Facing Shortage 
Of Asbestos Fiber 


New York, Jan. 31.—One of the 
outstanding problems now con- 
fronting the members of the As- 
bestos Brake Lining Association 
in their industry is the finding of 
a sufficient quantity of the lcng- 
fibered asbestos which is needed to 
keep the automotive industry sup- 
plied with good, safe brake lining. 


The size of this industry and its 
|importance to automotive produc- 
tion can be readily realized when 
it is considered that almost 75,000,- 
000 feet of asbestos brake lining 
will be required to make safe 
brakes for the estimated produc- 
| tion of 5,000,000 passenger cars and 
| trucks in 1928; about 10,000,000 feet 
; will be used for clutch linings and 
jthe replacement of worn lining on 
defective brakes needs 50,000,000 
feet more. Altogether between 125,- 
{000,000 and 150,000,000 feet will be 
| needed. e 
| John T. Spicer, general manager 
lof the automotive equipment busi- 
ness of Johns-Manville Corporation, 
who was recently elected to head the 
1928 activities of the Asbestos Brake 
} Lining Association, is well 
) and has many friends in the auto- 
; motive industry. With the commis- 





| sioner, W. J. Parker, Mr. Spicer ex- 
| pects to lead the association in ac- 


tive campaigns to make driving safe, 
to reduce the number of accidents 
and toward uniform national traf- 
fic laws. 

The association comprises about 
95 per cent. of the manufacturers of 
asbestos brake lining in the country. 





known | 


| COLUMBUS-McKINNON 
| ANNOUNCES PERSONNEL 
| CHANGES; OFFICES MOVE 


Columbus, O., Jan. 31 «U.T.P.S.). 


—The Columbus-McKinnon Chain 
Company announce that A. R 
| Markel, formerly treasurer and gen- 


| eral manager of the company, has 
resigned. The general offices of 
company were moved from Colum- 
bus to Tonawanda, N. Y., six months 
ago and Joseph C. Dunn has been 
made secretary and treasurer of the 
company. He has moved his head- 
quarters to Tonawanda, where the 
main plant is located. 

The Columbus plant Will he op- 
erated vy A. R. Smith, plant suyn- 
intendent. Don S. Brisbin, sales 
manager, has moved to Tonawanda. 
The company claims to be the larg- 
est chain factory in the ‘country and, 





in addition to the Columbus and 
Tonawanda plants, operates a plant 
at St. Catherines, Ont. About 100 
men are employed at the Columbus 





plant. 


N. Y. Bus Operators 
To Submit Detaiis“ 
Of All Equipment 


Albany, N. Y., Jan. 31.—Moter 
bus owners of New York state, to- 
gether with the operators of bus 
lines, will be notified shortly by 
the Public Service Commission 
that in order to maintain their 
service it will be necessary to sub- 
mit information in regard to reg- 
ulations which are required to 
introduce every known safety de- 
vice for the convenience of the 
traveling public. 

Beginning this week, every appli- 
cant for a bus. permit must state 
the type and character of the buses 
used, the type of heating equip- 
ment, the form of motive power and 
type of brakes. 

In the case of old bus lines and 
the transfer of lines to new owners, 
statement must be submitted as 
to the equipment, how many miles 
the bus has been opetated, physical 
condition of the rolling stock and 


of the vehicle. 

In the announcement of this new 
and strict policy, which places the 
bus business in the rank of major 
utilities, the commission stated that 
“the commission holds that public 
safety requires that it be furnished 
this information by bus drivers, so 
that it can be informed generally 
as to the condition of equipment on 
bus lines.” 


TAMPA DEALERS SHOW 
NEW CARS IN PARADE 





the } 


| Tampa, Fi2., Jan. 31 (U. T. P. §.). 
|—Automobile fans in Tampa had 
| opportunity recently to review and 
|}compare the latest models in the 
; well-known makes when an auto- 
;mobile parade, arranged with the 
| co-operation of the Tampa Auto- 
|mobile Dealers’ Association, passed 
|through the principal streets 
led by a car in which rode Mayor 
ID. B, Meay and other eity offi- 
clals . 

- approximately 150 cars represent- 
| ing every automobile dealer in the 
city were in the procession and ex- 
cept for a neat sign on the running 
board announcing make, mode), 
name of dealer and in some in- 
| stances the price, all were undecor- 
ated. However, the most beautiful 
girls of the city had been selected 
as drivers and passengers. 
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See the New Aerotype 
Sixes and Eights 
At the Coliseum 





other facts pertaining to the safety" «™ 
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Smooth 
as. Stabilated Motoring 


fr. 


your springs store up when they are compressed 
by abump. Get rid of this force before it throwS-,, 
you, and you make bobbing and bouncing ims | 
possible. 
And that is exactly what Watson Stabilators. 
do-instead of waiting to deal with throws,. ; 


Smooth. effnrtless motor car motion —Stabilated 
Motoring —is rapidiy becoming the standard of 
riding comfort by which all.cars are judged, large 
i and small. 

The reason Watson Stabilators are alone in 
giving Stabilated Motoring is that Watsons attack 


the problem of easy riding from a basically new 
and different angle. 

Unlike checking devices and shock-absorbers, 
which work to Jessen the jounces of motoring, 
Watsons get right at the root of the evil and 
eliminate the cause of these jounces. 


Watsons remove the cause of throws. They give 
an entirely new sensation to motoring. 

It’s easy to have your car equipped for Stabilated 
Motoring. Your neighborhood car dealer, or any 
one of the 1500 Watson service stations, is ready” 
to do this work for you at any time. John Warten 












This cause is the excessive force of recoil that Watson Company, Philadelphia, Pennsylvania. 


FOR LARGE C AR S FOR LIGHT C AR S 


Owners of millions of America’s light-weight cars can now enjoy the new 
sensation of Stabilated Motoring. For the new Watson Stabilators, Type 
AA, have been expressly designed to conquer the riding peculiarities, of } 
amall, short-wheelbase cars, such as: Chevrolet . . Dodge . . Oakland . « 
Whippet... Chrysler .. Nash . . Star . . Essex . . Oldsmobile . 
Wolverine . . Pontiac 


An outstanding number of America’s foremost heavy cars come with Watson 
Stabilators, Type C7. Tests showed these manufacturers that Stabilated 
Motoring is a necessity: Chrysler . . Dodge Senior . . Dodge Victory . . 
DuPont .. Duesenberg .. Franklin .. Gardner . . Graham-Paige . . 
Hudson .. Meteor .. Nash. . Packard Six .. Packard Eight. . 
Peerless . . Stearns-Knight 


COMPLETE FOR ALL LIGHT CARS $28 .. IN THE FAK WEST $29 





COMPLETE FOR ALL HEAVY CARS $48 .. IN THE FAR WEST $49 





